Pew Research Center %*‘%

FOR RELEASBCTOBER 2, 2017

Covering President
Trump in a Polarized
Media Environment

During the early days of the administration, similar storylines
covered across outlets, but types of sources heard from and the
assessments of Trump’s actions differed

BY Amy Mitchell, Jeffrey Gottfried, Galen Stocking, Katerina Matsa and Elizabeth M. Grieco

FORMEDIA OR OTHER INQUIRIES

Amy Mitchel) Director,Journalism Research
Rachel WeiselCommunications Manager

202.419.4372

www.pewresearch.org

RECOMMENDED CITATION

Pew Research CenteQctober, 2017, Ca¥ering
President Trump in a Polarized Media
Environment


http://www.pewresearch.org/

2
PEW RESEARCH CENTER

About Pew Research Center

Pew Research Center is a nonpartisan fact tank that informs the public about the issues, attitudes

and trends shaping America and the world. It does not take policy positions. The Center conducts

public opinion polling, demographic research, content analysis and other data-driven social

science research. It studies U.S. politics and policy; journalism and media; internet, science and

technology; religion and public life; Hispanic trends; global attitudes and trends; and U.S. social

and demographic trends. Al | of the Center 0 swuveqguesearch.org Peav avail ab
Research Center is a subsidiary of The Pew Charitable Trusts, its primary funder.

© Pew Research Cente2017

www.pewesearchorg


http://www.pewresearch.org/

3
PEWRESEARCH CENTER

Table of Contents

About Pew Research Center
Table of Contents
Covering President Trump in a Polarized Media Environment

1. Coverage from news outlets with a rightleaning audience cited fewer source types, featured
more positive assessments than coverage from other two groups

2. Five topics accounted for two-thirds of coverage in first 100 days

3. A comparison to early coverage of past administrations

Acknowledgments

Methodology

Appendix A: A deper look at the outlet with the most stories in each outlet group
Appendix B: Coverage across news platforms

Appendix C: Detailed tables

Appendix D: Survey topline questionnaire

www.pewesearchorg

13
24
32
36
37
51
60
64
78



4

PEW RESEARCH CENTER

Covering President Trump in
a Polarized Media
Environment

During the early days of the

News outlets differed in the sources
they cited and assessments of
Trump/ administration

AMONG OUTLETS WITH
THESE AUDIENCES

Left- Right-
administration, similar storylines % of stories that leaning  Mixed leaning
it fthe nine audience audience audience
covered across outlets, but types of ;5@ t‘;pes
sources heard from and the
, . 2+ source types
assessments of Trump’s actions
differed
1 source type
I n an era when Amer i ma nNondofthebowcetypes s 4%a b o 6t wh
to turn to and trust for news are often divided .
along political lines, a new Pew Research . Left Right-
Center study of media coverage of the early % of 5?07“163 leaning Mixed leaning
days of the Trump administration finds tho se Z}(;Zisgiy;aem audience  audience  audience
N 5
referen n ignificant.
preferences can be significant Interest group @ @ PY
5
News outlets whose audience leansto the left Expert @ @ ®
politically, those whose audience leans to the
right and those appealing to a more mixed Trump/
audience covered a similar news agenda and administration /8% 80 5%
mostly framed their coverage around character
and leadership rather than policy. But the types =7
of sources included in the stories and the Left Right—
of stoxies tha e leani
assessments of the ad mlhgj[arélo(’)fvefm%f i 0111 ence ‘éﬁﬁence %udle Ce
actions often differed, according to this study of 5o .
more than 3,000 news stories during the first Positive assessment = —
. 31
100 days of the Trump presidency across 24 39% 47
media outlets with content from television, Neither
radio and the web. 55
Negative assessment | 56% 47
Specifically, outlets with a right -leaning 14

audience cited fewer types of sources in their
reporting, offered more positive and fewer
negative evaluations of President Donald
Trump and his administration, and had
reporters who were less likely to challenge
something the president said than outlets

Note: Stories coded as positive had at least twice as many positiv
as negative statements; negative stories had at least twice as ma
negative as positive statements. All other stories are coded as
neither. Not all source types studied shown. Multiple sourdgpes
may gppear in one story. N=3,013 stories.

Source:Pew Research Center content analysis of news storiesrfr
national newspaper websitesradio, cable andnetwork broadcasts
and websites, anddigital outlets about President Trunp or his
administration, Jan. 21-April 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment
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whose audience leans to the left or those with a more evenly distributed audience.

Sevenin-ten stories from outlets with a | eft-leaning audience and 62% from those with a more
mixed audience included at least two of nine types of sources evaluated, such aa member of the
administration, a member of Congress, oran outside expert. That was true, however, of less than
half the stories (44%) from outlets with a right -leaning audience. In particular, outlets whose
audience leans right of center were less likely to include Trump and his administration, outside
experts or interest groups as sources. They were also about half as likglto include voices from
both Democratic and Republican members of Congress (7% of stories vs. 14% for outlets with a
left-leaning audience and 15% for outlets with a more mixed audience).

Within a news story, the statements from the sources citedi and what reporters choose to quote

fromthemi as wel | as the reporteréd6és own | anguage for mu
administration. During the time period studied, stories from ou tlets with a right -leaning audience
were at |l east five times more | ikely twordsorarry an

actions (defined as stories that contained at least twice as many positive statements as negative
ones) than stories from outlets with a left -of-
center or more mixed audience (31% vs. 5%
and 6%, respectively). They were also at least
three times less likely to carry negative
assessments (14% vs. 56% and 47%,
respectively). Still, most stories from outlets
with a right -leaning audience (55%)carried
neither a positive nor negative assessment of

Outlets with a left -leaning audience
more likely to refute a state ment made
by Trump/administration

% of Trump administration stories that refuted a
Trump/administration  statement

Outlets with a right . 0%

the president. leaning audience

) ) Outlets witha - 10
Another area of difference is the degree to mixed audience
which the reporter of a story directly refuted Outlets with a left _ s
or corrected a statement by President Trump leaning audience
or a member of the administratio n. Overall, Note: N=3,013stories.

this occurred in one-in-ten stories, but it was Sogrce: Pew Research anter corﬁent analysis of r?ews stories fr
national newspaper websites, radio, cable andetwork broadcasts

about seven times as common in stories from and websites, and digital outlets about President Trump or his

. . . administration, Jan. 23April 30, 2017 (MondayFriday).
outlets with a left 'Ieanmg audience (15%) than oCovering President Trummia Polarized Media Environment
right -leaning ones (2%), while outlets with a PEW RESEARCH CENTER

more mixed audience fell in the middle (10%).

www.pewesearchorg
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For this study, researchers categorized 24 news outlets into three groups by the political makeup
of their audiences: Outlets whose audiencei as measured using Pew Research Center surveyis
consists of two-thirds more members who are right of center politically than left, two -thirds who
are more left of center than right, and outlets with a more evenly distributed audience base. (For
more details on the outlet selection process and groupings see the box below or thenethodology.)

The selection andgrouping of news outlets

Researchers selectedutlets for inclusion in the studybased on audience reach. Faall online outlets
researchers selected sites withat least 20 million average unigue monthly visitors durinlovember and
Decemberof 2016 and at least 15 million from the first quarter of 2017 according to comScore data.
From that list, researchersexcluded sites that did not largely focus on politt or general news For
newspaper websites, fiveaop tier newspapersdo based on total circulatimm according to the Alliance for
Audited Mediad that offer daily coverage of national affairand met the same website traffic thresholds
were included. For cable, fouevening programs from each of the three networks (CNN, Fox News and
MSNBC)were selected. Broadcast television includes the nightly news from all three networks plus PBS.
Within radio, researchers selected the top two talk radio shows by ratings, according to Talkers.com, as w
as the morning and afternoon news programs froMPR.Websites for TV and radio outlets were also
included if they met the same threshold as digitalative outlets. The volume of content sampled for each
outlet was based ornfactors such asaudience reachand the amount of news content produced on a daily
basis.

To be included in the sample, stries needed to beat least 50% about the president and his administration
and more than 100 words orat least 30 secondslong. Ogital stories were selectecdbased ontheir
prominenceand position on the home pageFor television and radiq every thirdqualifying story during the
first half hour ofa program was studied. Specifiedditorial or opinionsections or segments were not
included, but individual opinionstories not set apart in a designated opinion section wer@cluded.

Each news outlet was placed in one of three groups based on the profile of its audience: outlets whose
audience leans to the left politically, outlets whose audience leans to the right politically, and outlets
appealing to a more mixed audience. Ehaudience data came fronone oftwo recent Pew Research
Centersurveysin which U.S. adults were asked if they regularly got news about the election or politics fror
each outlet. An outlet was classified as lefeaning if its audience included at least tw¢hirds moreliberal
Democrats thanconservative Republicans. Conversg if the audience had twehirds more conservative
Republicans thanliberal Democrats, the outlet was categorized as riglganing. If neitherliberal

Democrats norconservative Republicangnade upat least twothirds more of the audience than the other,
the outlet was included in the mixegwudience group. This resulted in 12utlets with a leftleaning

audience, five with a righteaning audience and sevenvith a more mixedaudience

Details on the inclusion process, content sampled and the full list ofitlets can be found in the
Methodology

www.pewesearchorg
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Overall, five specific topics dominated coverage about Trump and the
administration

Looking at the total coverage across all 24
outlets, five topics accounted for two-thirds of Five topics accounted for two-thirds of

the coverageduring this time period ( Jan. 21- all coverage of the early days of the
April 30);st or i es aboutpolitidale pruRadanigisteabon
skills (17%), immigration (14%), presidential % of Trump administration stories that were about each

appointments and nominations (13%), U.S - topic

Russiarelations (13%), and health care (9%).
None of the remaining 39 topics accounted for
more than 4% of stories.

Political skills

Immigration
tic Eﬁq% of @-I)I sgorlieq were

Appointments/ about these 5 topics

nominations

Stories of the prlesi den
spanned a wide range of issues and events, such
as the delivery of his first speech to a joint

session of Congress and his management of
White House staff. The pgonegdindaent 6s executive
order limiting the entry of travelers from -

certain countries and the legal challenges to it

constituted alarge portion of stories about 34% All other topics

immigration.

13% U.S.-Russia relations

Allegations about Russia and the 2016 election ... \=3 0135t0ries

tied to Trump and his administration, as well as Source: Pew Research Center content analysis of news stories fr
national newspaper websites, radio, cable and network broadcast

the White Houseos r el atahd@misshnldRia WiisbohpresMe Suepr Wk
dominated stories on U.S.-Russia relations. g?JZLitéalg?ensyijgr?t- i?ﬁnﬁ)glhgsbi?aerz(eth&Sgi);ngiﬁgnme[’)t
Appointments and nominations included PEW RESEARCH CENTER

stories about various cabinet members and

Supreme Court Justice Neil Gorsuch. Health care coverageoften addressedefforts by Trump and
the Republicans to move health care legislation through Congress.A more detailed look at

coverage of these most prominent topics occurs below.

When reporting on any event, a reporter can choose any number of ways to orient the storyline.

This study classified stories into one of two main frames: the presidentd keadership and character

or his core ideology and policy agenda Overall, journalists structured the ir narratives far more

around Pr esi dent Trumpds | eadership a(&0ove26%r acter tha
respectively).

What 6s mor e, -miieh storieslfla%) teliveradean overall positive assessment of the
administrationés words or actions. Four times as n
the remaining 45% were neither positive nor negative.

www.pewesearchorg
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The study also found that, overall, Trump and his administration
played a large role in the storiesthat ended up getting reported
on each day. Nearly half the time (45% of all stories) the reporter
produced the piece in response to something the presidentor his
staff said or did. The news media itself spurred 19% of stories,
either through self-initiated investigative reporting or through

an action or statement by a member of the news media.

When choosing who to include as voices in a story, journalists
cited the president or a member of his administration more
frequently than any other source type. Nearly three-quarters
(74%) of all stories included at least one source from the
administration. The next most common type of source, though
occurring about half as frequently, was another news
organization or journalist (35%), followed by Republican and
Democratic members of Congress (26% and 21%, respectively).
Sources outside of government and media were less common,
with experts cited in 16% of stories, interest groups in 13% and
citizens in just 5%.

www.pewesearchorg

Trump/administration
initiated the most
coverage, was the source
type most cited

% of Trump administration stories

produced as a result of a statement
or action by é

%
Trump/administration 45
News media 19
Congressional Rep. or Dem. 10
Other government 15

% of Trump adm inistration stories
that cited each source type

%

Trump/administration 74
News media 35
Congressional Rep. 26
Congressional Dem. 21
Expert 16
Interest group 13
Citizen 5
Poll

Trump organization/family
member 1

N o t ®ther gbvernmendincludes other
federal, state and local actorsTrigger
categories below 10% are not shown here
Multiple source types may ppear in one
story. N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websitesradio, cable and
network broadcasts and websites, and
digital outlets about President Trump or hi
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmené
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Overall, a majority of coverage (62%) included
at least two of the nine types of sources studied,
but just 29% included three or more.

Stories with multiple source types most
likely to have a negative assessnent of
Trump/administration

. - C % of Trump administration stories that cited ___ source

Another nuance in the findings highlights the typesthathad an overall &

relationship between the number of different TWO o

source typesincluded in a story and the No One More

aSS('-:Assm.ent of theadministration. Overall , posmvet

stories with two or more source types were assessmen

more likely than stories with fewer source types 42

to have an overal.l nega.ltlve assessment about Neither a7 50

half (51%) of stories with two or more source

types, compared with about a third (34%) of

those that had zero or one source typeln other _ 51
Negative 34 34

words, stories with a greater mix of voices were assessment
more likely to have an overall negative sense of

the presidentds act i 0n shoegSpriesgdedaspogivmednat bag twice as many posity
as negative statements; negative stories had at least twice as ma
negative as positive statements. All other stories are coded as
Finally, ami d Americads ex p&@ghgrl-gi'\“i@bﬁrscmé’ Mot § uig (op 00%gpecause of rouing.
=3, stories.
president who regularly uses Twitter as a way of  Source: Pew Research Center content analysis of news stories fr

. . . . . national newspaper websites, radio, cable and network broadcast
Communlcatmg dlreCtIy with the pUbIIC ! and websites, and digital outletabout President Trump or his

roughly one-in-six stories (16%) contained a administration, Jan. 22April 30, 2017 (MondayFriday).

. . oCovering President Trummia Polarized Media Environment
direct tweet from President Trump.
PEW RESEARCH CENTER
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Compared with past administrations, coverage of Trump’s early days
focused less on policy and was more negative overall

The Center has also conducted

similar analyses for the early Coverage of Trum@ s f i r sdelivededl greatery s
months of the three prior share of negative assessmentsthan coverage of
administrations: those of previous presidents

Barack Obama, George W. % of stories from the first 60 days

Bush and Bill Clinton. But for

. . m Positive assessment Neither Negative assessment
each succeedingpresident, the 9

5%

media universe has expanded
dramatically. While today, for 28% ﬁ 28% & 20% '
. . %
example, about nine-in-ten 62% 5%
44% 49% 0
U.S. adults (89%) get at least ’ ’ iz
somenewsonline, just 14% of .
) J ) Clinton Bush Obama Trump

Americans even reported using 1993 2001 2009 2017
the internet in 1995 deing Note: Stories coded as positive had deast twice as many positive as negative statement

; A ; nggatiye,staties had gt | twdce as many negative as positive statements. All other
Cl .I. ntonos ) f _I nst st%%ie%/ai;e iﬁfé'ed as?l{ei't;feirﬁN\(;gtsﬁown:q% of stories in 1993 and 2001 that were coded
addition to the examination of as satire. Numbers may not ad up to 100% because of rounding2017 N=326 stories,

h the b d di Source:Pew Research Center content analysis of news stories from natiopeht
ow the broad news media newspapers, Newsweek, and network TV shows covering the first 60 days (Mortaday)

|andscape covered and of each administration.
. oCoverirg President Trumpri a Polarized Media Environment
assessed the first 100 days of
the Trump administration, the
study also looked for historical
comparisons of coverage of the first 60 days across a smaller universe of outlets that existed
during all four time points , representing a mix of print publications and network evening news.

PEW RESEARCH CENTER

Compared with the three prior presidenci es, coverage of Trumpds early
further away from a focus on the policy agenda (31% of stories, compared with 50% for Obama,

65% for Bush and 58% for Clinton) and toward character and leadership. And the evaluations of

President Trump were far more negative and less positivethan those of his predecessors

www.pewesearchorg
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Elements of coverage studied

This study examined how the news media covered the first 100 days of President Trump and his
administration from Jan . 21 through April 30, 2017. Researchers coded stories from the 24 news
outlets T with content pulled from more than 40 specific programs or websites 1 for a number of
measures:

Trigger: This measure identifies the actor responsible for the action, event or editorial decision

thatinti ated a storyods production. For instance, a st
by a speech by the president or a new bill written by a Republicanmember of Congress. In the first

case, the trigger would be the Trump administration, while in th e second it would becongressional
Republicans. There were 12 different types oftriggers identified in this study.

Topic: News stories were first coded as being about one of 44 specifitopics or storylines (the

most prominent topic within each s)whrclythemwwese coded &
grouped into three broad topic categories: 1) Domestic issues 2) foreign affairs and 3) the

president 6s management and political approach

Frame: When reporting a story about a specific topic, there are various frames that journalists
can use to orient the narrative. This study classified stories into one of two main frames
(whichever accounted for more than 50% of the story): 1) the president6 keadership and character
or 2) his core ideology and policy agenda For example, an article or segment about health care
could be framed around the legislative differences in what the administration is proposing versus
members of Congress (thus coded as core ideology and policy agenda). Or, such a story could be
framed around the evaluation of the president in terms of his outreach to and relationship with
members of Congress,which would then be coded asleadership and character.

Source types : The study also measured nine different types of sources that might be cited in a
story: 1) Trump or a member of the administration, 2) the Trump organization or a family member
(not in the administration), 3) a congressi onal Democrat, 4) a congressional Republican, 5) an
issue-based group or interest group, 6) an expert, 7) a poll, 8) a journalist (other than the reporter
or anchor of the story) or news organization, and 9) a citizen. This measure identifies the presence
of atype of source in any given article, not the total number of individual sources. There could be
more than one source within any source category, such as quotes from two members of the
administration. There may also have been sources used outside theypes listed above that were
not captured in this study.

Assessment of the Trump administration: In this analysis, each statement in a story (made

by a source or the reporter him or herself) was analyzed to determine how, if at all, it assessed
President Trump and hi s ad nWithinasstory,dhere meedédstobaat t i ons 0
least twice as many positive as negative statements for a story to be considered positive and vice

www.pewesearchorg
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versato be considered negative If this threshold was not met, stories were coded as neither
positive nor negative.

Refutations: The news mediacan play a fact checkig role in its coverage of politics and, in the
course of that fact checking, can sometimes indicate that a statement is inaccurate or a
misrepresentation. Accordingly, this measure identifies any instance in which the journalist
directly challenges a staement made by Trump or a member of his administration, by saying it is
incorrect.

Trump tweets:  This measure identifies whether a story included a direct tweet from President
Trump, either cited in text or repeated verbally.

www.pewesearchorg



13
PEWRESEARCH CENTER

1. Coverage from news outlets with a rightleaning audience

cited fewer source types, featured more positive

assessments than coverage from other two groups

Americansd® news habits eopktuchifovtleerr golitidaynéews giten and wher €

differs by their own political leanings . Thi s study examines coverage of t
first 100 days and what impact differe nces in media choices can have on the news Americans may

receive.

The 24 news outlets studied here were organized into three groups based on thé& audiencesd
political orientation: outlets with two-thirds more audience members who are right of center than
left (according to Pew Research Center surveyg those with two-thirds more left of center than
right, and outlets with a more evenly distributed audience base. In these surveys respondents
were asked whether they regularly got news aboutthe 2016 election or about politics from each
outlet.

Overall, the study found that Americans tended to hear about a similar mix of topics from the

news media, whether or not those outlets had a left-leaning audience or a right-leaning audience.

Similarly, a good deal of the coverage across outlets was framedaround he pr esi dent 6s | e
and character rather than policy.

But there were also differences across outlés based on the ideological composition of their
audiences. In particular, the balance of positive or negative assessments made about the
admini str at i on 0 saried,@s didshe wwicesthat weie ¢eatiged in stories. It was
primarily the outlets with aright -leaning audience that differed from those with a left -leaning and
a more mixed audience, which were more similar to each other.

It is important to note that there are differences in the coverage across the three platforms studied.
For example, stories appearing on adigital platform were overall much more likely to name
multiple source types than stories from both television and radio. Even so, there are large
differences within platforms across the outlet groupings. For number o f source types, three
quarters of digital stories from outlets with aleft-leaning audience cited multiple sources, 17
percentage points higher than those from outlets with aright -leaning audience (58%). The same
pattern holds for both television and radi o. This suggests, then, that platform may be a small part
of the story, but is not the full story. There are still decisions made within news organizations that
impact the content audiences receive

www.pewesearchorg
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General topics covered and overarching frames were similar across outlet

groups

During the first 100 days of the
Trump administration, news
outlets covered a very similar
mix of topics and were united

in framing their stories much

more around leadership rather
than policy debates. This was

true across the threekey
groupings of news outlets
based on the ideological
leaning of their audience.

Outlets with a more left -
leaning audience, those that
lean more to the right and
those with a more mixed

audience were about as likely to
focus the bulk of their coverage
on the same five specific topics:
presidentds

t he
immigration, appointments

and nominations, U.S.-Russia
relations and health care. And

rolling up all 44 of the topics

studied into three broad areas

shows similar proportions of
coverage around & ¢ h :

Cutlets with a left-eaning, rightdeaning and mixed

audience covered similar topics, used similar frames

% of Trump administration stories that were about é

Outlets with a left- Outlets with a Outlets with a right-
leaning audience mixed audience leaning audience

%
Broad topic
categories

Domestic issues 40

Presidentd
management and
political approach 35

Foreign affairs 24

Top 5 yecific topics

Political skills 16
Immigration 12
Appts./nominations 15
U.S-Russia relations 12
Health care 11

% of Trump administration stories

Leadership and
character . 7

olitical s
IdBoIogy and agenda 28

%

37

32
31

16
15
13
15
8

that were framed as é

75

| | s,
25

%

43

33
24

21
15
10
10

76
24

Note: Numbers may not add up to 100% because of roundiny=3,013 stories.
Source: Pew Research Center content analysis of news stories from national newspape
websites, radio, cable and network broadcasts and websites, and digital outlets about

President Trump or his administrationJan. 21-April 30, 2017 (MondayFriday).
0Coveing President Trumpri a Polarized Media Environment

PEW RESEARCH CENTER

domestic i

SsSsues

presidentds

foreign affairs (though outlets with a more mixed audience put slightly greater emphasis on

foreign affairs).

www.pewesearchorg
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Stories from outlets appealing to a right-leaning audience cite fewer
source types - including fewer experts, issue groups and the

administration

Beyond the similar topic and frame of stories,
however, other differences emerge. A majority
of stories from outlets with aleft-leaning and a
more mixed audience included at least two of
nine different types of sources assessed (7%
and 62%, respectively). That was true,
however, of less than half (44%) of stories
from outlets appealing to aright -leaning
audience.

Outlets appealing to a rightHeaning
audience less likely than other outlet
groups to cite multiple source types

% of Trump administration stories that cited __ source
types
mNo m One Two or more
Outlets with a
rightleaning i) 42% 44%
audience
Outlets with a 62
mixed audience
Outlets with a
leftdeaning 70

audience

Note: Numbers may not add up to 100% because of rounding.
Numbers may not add up to 100 because of roundingy=3,013
stories.

Source: Pew Research Center content analysis of news stories fr
national newspaper websites, radio, cable and network broadcasi
and websites, and digital outletsbout President Trump or his
administration, Jan. 21-April 30, 2017 (Monday-Friday).

oCovering President Trummia Polarized Media Environment

PEW RESEARCH CENTER

www.pewesearchorg



The specifictypes of sources
cited less frequently by outlets
with aright -leaning audience
were members of the Trump
administration , outside
experts and interest or issue
groups.

Outlets with a right -leaning
audience were roughlyone-
fourth as likely as outlets with
a left-leaning audienceto cite
at least oneoutside expert in
their stories (5% compared
with 22%) and about one-
third as likely to do soas
outlets with a more mixed
audience (16%).

Similarly, statements from
issue groupssuch asthe Sierra
Club, National Rifle

16
PEW RESEARCH CENTER

Outlets appealing to a right-Heaning audience less
likely to cite administration, experts , interest groups

% of Trump administration stories that cite d each source type

Outlets with a ...

m | eft-leaning audience  ® Mixed audience

80%

= Right-leaning audience

78%

55%

41
29
20222
18 5 WP 5
|

7
1415

||

Trump/ News Cong. Cong. Expert Interest | Cong. Rep

admin media Rep. Dem. group AND Dem.

*Includes stories that cite botha Republican and Democratic member of Congress.
Note: Not all source types studied shown. Multiple sourdgpes may appear in one story.
N=3,013 stories.

Source: Pew Research Center content analysis of news stories from national newspape
websites, radio, cable and network broadcasts and websites, and digital outletsout
President Trump or his administrationJan. 21-April 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment
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Association or U.S. Travel
Association appeared in just
5% of stories from outlets with a right -leaning audience, compared with 16% of those with a left-
leaning and 14% of those with amore mixed audience. And while roughly eight -in-ten stories from
outlets with aleft-leaning (78%) or more mixed audiences (80%) cited Trump or another member
of the administration, that was the case for closer to half (55%) of stories from outlets with aright -
leaning audience.

Additionally, c overage from outlets appealing to a right-leaning audience was half as likely as
coveragefrom the other two groups to cite both a Democratic and Republican Congress memberin
the same storyi 7%, versus 4% among outlets with left-leaning and 15% among outlets with a
more mixed audience.

One area where outlets with a more mixed audience differed from the others was in the use of
journalists as sources While members of the news mediawere cited in about four -in-ten stories
from both outlets with aright - and left-leaning audience (41% and 39%, respectively), hey
appeared in just a quarter of stories from outlets with a more mixed audience. This is in sync with
the lower tendency of thisgroupt o produce stories that
statement, action or investigative reporting.
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Outlets with left-leaning and more mixed audiences offer more negative
assessments of Trump and the administration’s words or actions; those
with right-leaning offer more positive

The gatements made by the sources in a story
as well as the reporter him- or herself
determine whether a story overall has a

Outlets with a right-leaning audience
had far more stories with a positive

positive, negative, or neither positive nor assessment of Trump/administration
negative evaluation of the subject matter of the

story. During the first 100 days of the Trump
presidency, the tenor of the assessmentf the

i i i i ; A Qutle ith-a gght
preIS|dent. and hisa d mi nis t ra tiond Qleaﬂvg;hdiaenge 55% 14%
actions differed markedly in outlets with a

% of Trump administration stories that had a n overall é

m Positive assessment' Neither = Negative assessmen

. . . . Outlets witha
right -leaning audience compared with the mixed audiencea 47 47
other two groups. _
Outlets with a left
. X 5 39 56
leaning audience
The tone of coverage from outlets with a left- Note: Stories coded as positive had at least twice as many positiv

as negative statements; negative stories had at least twice as ma

Ieanlng audience and those with amore mixed negative as positivestatements. All other stories are coded as

audience was far less positiveand more neither. N=3,013 stories.

. .. . Source: Pew Research Center content analysis of news stories fr
negatlve toward the Trump administration national newspaper websites, radio, cable and network broadcast
than coverage from those with a right-leaning and websites, and digital outlet@about President Trump or his

. administration, Jan. 21-April 30, 2017 (MondayFriday).
audience. oCovering President Trummia Polarized Media Environment
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In these first two groups i those with a left-
leaning audience and those whose audience is
more mixed T stories with an overall negative assessment aitweighed those with a positive
assessment by at leassevento-one. More than half (56%) of stories from outlets with a left -of-
center audience offered a negative evaluation of the president and his administration, compared
with just 5% that offered a positive one. Among outlets with a more mixed audience, the balance
was 47%negative to 6% positive.

One example of a story with a negative assessment appeared in Aaos Angeles Times storyabout a
march in Mexico City demonstrating against Trump and his policies. A0 Ware not against the
American people. This is about Trump, who is
former resident of Chicago who carried an unflattering, papier-mache likeness of the U.S.
president as she marched through the Mexican
friends and allies, but Trump i s destr ayheng
Trump effigy.o

In contrast, among the outlets with a right -leaning audience, about twice as many stories carried a
positive assessment of the president (31%) as a negative one (14%). Mo§55%) were neither
clearly positive nor negative.

www.pewesearchorg
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In one example from IJR,t he j ournal i st

national security adviser :
staff of nati

pr ai s eHiR. MaMastepfdr s

APresident Trump is adding a

onal security
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http://ijr.com/2017/02/806640-conservatives-will-love-trumps-new-national-security-adviser-an-army-lt-gen-who-is-6-different-kinds-of-badass/
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Assessment across outlet groups by topic

The tendency of outlets with a left-leaning or a more mixed audienceto deliver a greater
amount of negative coverage than those with a rightleaning audience extended acrosshe five
most prominent topic areas covered.

In fact, in outlets appealing to a left-leaning audience and those with amore mixed audience,
negative coverageexceededpositive or neutral coverage for four of the five main topic areas: the
president 6s pol it iW&-Russsakelationssand haalthwaregTheekcepbion was
coverage of presidential appointments and nominations, which contained equal portions of stories
with neutral and negative assessments Across all five topics, positive assessmentsmade up no
more than 8% of stories.

Among the outlets appealing to a right-leaning audience, on the other hand, the largest portion of
stories tended to carry neither a clearly positive nor clearly negative assessment.Furthermore,
though never a majority share of coverage,positive assessments vere consistently far more
prevalent than in other groups .t

1 The number of stories for three of the five most prominent topics is more limited for the group of outlets whose audiencedéa the right.

www.pewesearchorg
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As time passed during these first 100 dayst he over al | assessments of
or actions in stories from outlets with aleft-leaning audience and those with a more mixed
audience became less negativeand more neutral, though no more positive; the tone of coverage
from those with a right-leaning audience had no consistent pattern over time.
Qutlets with left -leaning and mixed audiencesover time became less negative,
more neutral in their assessments ofthe Trump administration
% of Trump administration stories in each weekthat had an overall é
Outlets with a Outlets with a Outlets with a All outlets
left-leaning audience mixed audience right-leaning audience
11010
80 ............................................................................................................................
60 ....................................................................................................................
40 cceeeeepe AN OSSN NN N
20 e iiiiiiiiiiiio il
Positive assessment
O‘\\\‘\\\\‘\\\‘ ‘\\\‘\\\\‘\\\‘ ‘\\\‘\\\\‘\\\‘ ‘\\\‘\\\\‘\\\‘
Week 1 5 10 14 1 5 10 14 1 5 10 14 1 5 10 14

Note: Stories coded as positive had at least twice as mapgsitive as negative statements; negative stories had at least twice as many
negative as positive statementsAll other stories are coded as neither. N=3,018tories.

Source: Pew Research Center content analysis of news stories from national newspaper websites, radio, cable and networkchsiacnd
websites, and digital outletsabout President Trump or his administration, Jan. 2April 30, 2017 (MondayFriday).

0Coveing President Trumpri a Polarized Media Environment
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Refutations by journalists most common in outlets with a left-leaning
audience, Twitter citations more even

Overall, the reporter or anchor directly refuted
something President Trump or his
administration said in one-in-ten stories
studied. But this was about seven times as
likely to occur in coverage from outlets
appealing to a left-leaning audience (15%)

Outlets with a left-eaning audience
most frequently had journalist
refutations of statements from
Trump/administration

% of Trump administration stories that refuted a

than a right-leaning audience (2%). This Trump/administration statement
occurred in stories from outlets with a more
mixed audience 10% of the time. Outlets with a right
leaning audience I 2%
Looking more deeply into the outlet groups Outlets witha - 10
where this was more common (outlets with a mixed audience
left-leaning or more mixed audience), Outlets with a left
refutations were most likely to appear around leaning auolience_ 1o
the topicofthepr esi dent 6s pol ipgdnesadsoisc ki I 1's (27 %
and 25% of stories, respectively) than any of Source: Pew Research Center content analysis of news stories fr

national newspaper websites, radio, cable and network broadcast

the other five prominent topiCS . and websites, and digital outlet@about President Trump or his
administration, Jan. 21-April 30, 2017 (MondayFriday).
0Coveing President Trumpni a Polarized Media Environment

For example, in a CNN piece reviewing the PEW RESEARCH CENTER
presidentd first week in office, the reporter
statedthat T r u mypwed to pursue adnajor
investigation éinto the massive voter fraud conspiracy he's peddled as a means of explaining away
his loss in the presidential popular vote i even though there is, again, no evidence anything of the
sort occurred. o

Additionally, f or both of these outlet groups i those with a left-leaning audience and those with a
more mixed audiencei stories with a refutation were more likely to be negative in tone than those
without a refutation. 2

In another example, from a segmentfrom CNNO s An d e r s o,the hosteefutedthe3 6 0
pr e s i dcRimthét$.S. intelligence agencies agreed with his position that Russia did not try to

influence the 2016 election. Cooper sai d: fiThe other pushback from t
Twitter was they said, | 6m putting it up, O0The NSA
el ector al process. 6 ThatHoussp onsoitt itornu eo.n Tthhei so fwa sc i naol

2 There are too few stories with refutations of Trump/administration statements from outlets with a rigdning audience for this analysis in
this outlet group.

www.pewesearchorg
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The three outlet groups were similar in the
extent to which stories included direct tweets
from the president, though those with a more
mixed audience were somewhat more likely
than those with aright -leaning audience to do
S0 (19% vs. 11%)while those with aleft-
leaning audience fell in between.

News outlets were similar in use of
Trump tweets

% of Trump administration stories that included a tweet
by Trump

Outlet§ with a.rlght - 11%
leaning audience
Outlets witha 19
mixed audience
Outlets with a left _ 15
leaning audience

Note: N=3,013 stories.

Source: Pew Research Center content analysis of news stories fr
national newspaper websites, radio, cable and network broadcast
and websites, and digital outletsbout President Trump or his

administration, Jan. 21-April 30, 2017 (MondayFriday).
oCovering President Trummia Polarized Media Environment
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Statements and actions from the administration drove most coverage —
though less so among news outlets with a right-leaning audience

What sparked the production of
a story in the first place differed
in subtle ways across the three
outlet groups. Stories produced
by outlets with a right -leaning
audience were less likely to
stem from actions by Trump
and the administration i

though it was still the most
common trigger (37% of stories
versus 45% amongoutlets with
a left-leaning audience and 50%
among a more mixed audience).
Stories from outlets with a
mor e mixed audience,
meanwhile, were less likely to
be driven by the news media

Administration statements and actions drive most
coverage for all outlet groups

% of Trump administration stories produced as a result of a statement or
action by é

Outlets with a  Outlets with a  Outlets with a

left-leaning mixed right-leaning
audience audience audience
% % %
Trump/administration 45 50 37
News media 20 13 25
Congressional Rep. or Dem. 10 9 11
Other government 14 16 15

Note: Trigger categories below 10% are not shown here. Other government includes othe
federal, state and local actors. N=3,013 stories.

Source: Pew Research Center content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and digital outletsout
President Trump or his administration, Jan. 2April 30, 2017 (MondayFriday).

0Coveing President Trumpri a Polarized Media Environment
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themselvesi either by their own investigative work or by a statement or action by a member of the

news media
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2. Five topics accounted for two-thirds of coverage in first
100 days

During the first 100 days of the Trump presidency, five news topics accounted for fully 66% of all
coverage studied across 24 different news outlets political skills (17%), immigra tion (14%),
presidential appointments and nominations (13%), U.S.-Russiarelations (13%) and health care
(9%).

Five topics accounted for two-thirds of
all coverage of the early days of the
Trump administration

% of Trump administration stories that were about each
topic
Storiesof Trumpdé s p ol i tspamnedla s ki
wide range of issues and events, such as the
delivery of his first speech to a joint session of
Congress, his management of White House
staff, and his promotion and handling of claims

about wiretapping.

Thesetopics reflected the major events that
occurred during the first 100 days of the Trump
administration.

S _

Political skills

Immigration

66% of all stories were
Appointments/ about these 5 topics
nominations

Immigration coverage looked at the presiden t 6 S [13% U.S.-Russia relations
executive order limiting the entry of travelers

. . 9% Health care
from certain countries and the legal challenges _
to it, as well asstories on the border wall with
Mexico, illegal immigration and so-called
sanctuary cities.

34% All other topics

Stories about nominations and appointments
included Trump & selection of Cabinet Note: N=3,013stories . .
Source: Pew Research Center content analysis of news stories fr

members, such asSen Jeff Sessions as attorney national newspaper websites, radio, cable and network broadcast
. and websites, and digital outletabout President Trump or his

general and Lt. Gen. H.R. McMaster as national administration, Jan. 22April 30, 2017 (MondayFriday).

Security adviser. They also included the 0Coveing President Trumpri a Polarized Media Environment

nomination and confirmation of Judge Neil PEW RESEARCH CENTER

Gorsuch as a Supreme Courjustice.

Allegatonsabout ®&Kupessabdbble involvement in the 2016 el ec
relationship with Moscow dominated stories on U.S. -Russia relations. Specific events included

federal investigations into allegations of collusion and coordination, the related resignation of

national security adviser Michael Flynn,and Sessions®6 recusal from t he R

www.pewesearchorg
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Coverage of health carencluded stories on efforts by Trump and other Republicans to move
health care legislation through Congress.

Some differences emerged incoverage ofeach
of thesefive topics. Immigration and health Nearly all stories for three out of the five
care, the two most policy-centric issues, were most prominent topics framed around

less likely to be framed around leadershipthan 1 I U mp 0 s | versud policysagenda

other issues. The actor or type of event that % of Trump administration stories about the top five
triggered a story (i.e., what spurred a news topics that were framed as é

organization to produce the story in the first Leadership Ideology
place) differed by topic as well. Finally, and character and agenda
refutations of something Trump said occurred Political skills6%

most frequently in stories about the

presi galtioal skis . Immigration 4L >
_Appts./ 92 I8

In three of the five most common nominations

story topics, coverage focused Ufef;‘;f)ﬂsn 2

overwhelmingly on the president’s

leadership and character Health care 52 48

Among the five most prominent topics covered Note: N=1,989 stories.

by the news media during the first 100 days of Sogrce: Pew Research anteontgnt analysis of news stories fron
national newspaper websites, radio, cable and network broadcast

the Trump administrat ion, immigration was and websites, and digital outlets about President Trump or his
. dministration, Jan. 2XApril 30, 2017 (MondayFriday).

the Only one to focus more on thepr esident Q/eﬁng President Trummia Pdarized Media Environmerd

policy agendaand ideology than his leadership PEW RESEARCH CENTER

and character: 59% versus 41% ostories.

Coverage ofhealth care, the other domestic issue among these top five, was about split between
the two frames.

The remaining three topics T Tr umpds pol i tical skills, presjdenti a
and U.S.-Russiarelations T were overwhelmingly framed around his leadership and character. For

each of these topics,at least nine-in-ten stories mostly focused on elements of leadership and

character rather than policy. For example, nearly every story about U.S-Russia relations was

framed aroundthe pr esi dent 6s | eadership and character (98%)

www.pewesearchorg



26
PEW RESEARCH CENTER

Trump and the administration were most common source type in four of
five main topics

About two-thirds or more of all stories produced about the five most common topics cited the
president or someone from his administration. And for four of the five topics, the Trump
administration w as cited at a much higher rate than any other source type. The one exception was
health care, for which stories were just as likely to cite a Republican congressional representative
(66%) as they were Trump and his administration (64%) . During that period, Republicans were
trying to move health care reform legislation through Congress. Additionally, stories on health

care were more likely than others to source an expert (22%).

Source typescited varied some by story topic

% of Trump administration stories about the top five topics that cited each source type

® Trump/admin ® News media ® Cong. Rep. = Cong. Dem. Expert Interest group
71%

79 -
68 64 66
44
38% 35 36 *° a3 37
24% 27 22 2400 522
1
0% 111414 13 10 8 13
6% 2

Political skills Immigration Appts./nominations U.S:Russia Health care
relations

Note: Not all source types studied shown. Multiple source types may appear in one stby1,989 stories.

Source: Pew Research Center content analysis of news stories from national newspaper websites, radio, cable and networkchsiacnd
websites, and digital outletsabout President Trump or his administrationJan. 21-April 30, 2017 (Monday-Friday).

oCovering President Trummia Polarized Media Environment
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Positive assessments were rare Positive assessments of Trump/
across all five main storylines administration rare across all five

_ _ prominent topics
Negative assessments of Trump and his

administraton6s wor ds were act i
considerably more common than positive
assessments in all of the fivemost prominent

%) ?{ 'grump administration stories about the top five
topics that had an overall é

m Positive assessment - Neither = Negative assessment

topics. (For an explanation of how a story is Political skms 35% 51%
categorized as having a positive, negative, or
. .. . igrati 42 49
neither positive nor negative assessment, see 'mm'grat'onn
the methodology.) Appts./ [ 48 42
nominations
) ] ) U.S-Russia I 45 50
At least four -in-ten of all stories across the five relations
most prominent topics were negative, rising to Health Carea 39 53
0
at least h_alf for health care (53 /(J)’_the ) Note_: Stories coded as positive had at least twice as many positiv
president6s politi-cal saknigdivdsigeme(is5ebade)storieanndd leadthwicSas ma
. . . negative as positive statementsAll other stories are coded as
Russia relations (50%)- The Only tOpIC where neither. Numbers may not add up to 100% because of rounding.
neutral stories even slightly outweighed N=1,989 stories _ _
. . . Source: Pew Research Center content analysis of news stories fr
negative wascoverage related topresidential national newspaper websites, radio, cable and network broadcast
appointments and nominations (48% neutral and websites, and digital outletabout President Trump or his

administration, Jan. 21-April 30, 2017 (MondayFriday).
compared with 42% negative). dCovering President Trummia Polarized Media Environmenst

PEW RESEARCH CENTER

Storesabout the presidentdos politicalt —skitts
slightly outpaced the other four in terms of positive assessments, though only 15% of storieson

this topic. Coverage of U.S. relations with Russia, on the other hand, were the least likely to carry a
positive assessmat of the president and his administration, at just 4% of all stories.

www.pewesearchorg
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Trump and the administration triggered a large portion of news coverage,
though the influence level varied by topic

Overall, the statements and
actions of the president and
his administrati on were the
largest driver of coverage of
T r u mfirsi 300 days, but
the amount of influence
varied by topic.

About half (48%) of all
stories written about the

pr e s i dpelitical 8kdlls
were initiated as a result of a
statement or action by
Trump or a member of his
administration. For the other
four most common topics,
Trump and his
administration were also
frequent drivers of coverage
but were not as dominant,
ranging from 33% of U.S-

Trump/administration triggered stories across all main
topics, but other actors also came into play

% of Trump administration stor ies about the top five topics produced as a

result of a statement or action by
News Congressional Other
Trump/admin media Rep. or Dem.  government

48

42
Appts./ 37
3
34

| B2

nominations
e

Note: Trigger categories below 10% are not shown here. Other government includes othe
federal, stateand local actors.N=1,989 stories.

Source: Pew Research Center content analysis of news stories from national newspaper
websites, radio, cable and network broadcasts and websites, and digital outletsout
President Trump or his administran, Jan. 21-April 30, 2017 (MondayFriday).

o0Covering President Trummia Polarized Media Environment
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2
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w

Russiarelations coverageto 42% of immigration.

The news media, either through investigative reporting or a statement made by a member of a

news organization, were also a significant driver of coverage,prompting a quarter of stories about
political skills as well asabout one-in-five stories on U.S.-Russiarelations (22%) and the

pr e s i dappoibtrdents and nominations (19%). This was less common for storieson health care
(14%) andimmigration (11%)

Health care coverage was much moreikely than other topics to be in response to an action or
statement by a Republican or Democratic congressional representative (31% compared with 14%
or less for the others), likely tied to Republicans presenting new health care legislation during this
period.

A third of immigration coverage(33%) was triggered by other government action, such as a
Supreme Court statement, a report by a Federal agency, or a congressional hearingfollowed by

www.pewesearchorg
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stories on appointments and nominations (25%) and U.S.-Russiarelations (22%). Only 6% of
stories on the Presidentds politicahtteskills were |

www.pewesearchorg
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Refutations of Trump or administration statements most likely to occur
in stories about Trump’s political skills

Two-in-ten stories about the political skills of the
president carried a refutation by the reporter of something
Trump or a member of his administration said . This is at
least twice the rate of any of the dher four main topics.

Trump/ administration
most likely to be refuted

in stories about

presi dent 6s |

For example, Business Insider, in areview of President % of Trump administration stories
A . . . about the top five topics that refuted
Tr u mp 6 addrésk to a jbint session of Congress pive top
o _ _ a Trump/administration statement
refuted his interpretation of economic data:

Political skills m 20%
ASaying he inherited many probl ems estically an

overseas, Trump began to outline what he believed needed Immigration . 8
to be addressed. First, were the 94 million people out of Appts./ . 6
.. . . - . . . nominations
the labor force i a misleading statistic, considering it .
. U.S:Russia - 10
encompasses retirees, stuents, and stay-at-home relations
parents. o Healthcarels

Note: N=1,989 stories.

Source: Pew Research Centeontent
analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmené
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Stories on political skills and immigration were more likely than other
topics to cite a Trump tweet

The two topic areas most likely to include a direct tweet from T ted i
President Trump werethepr esi dent 6s pol i tic éqmpé\/\kejetﬁ?ltg I?_ 23
o . . about one-in-five stories
immigration (21%). The topic area of appointments and

o . about political skills and
0, . . .
nominations was least likely at 7%. immigration

%) and

ABC News, for example, inanarticle on Tr umpos a e sPdHTe gminstgtion stories
about the top five topics that

federal appeals courtds deci siQlyeddRBh dinhg a restr
against his immigration executive order, included his tweet:

ASEE YOU I N COURT, THE SECURITYPOItIIEalsl(CIﬁSl-\E'g%ON I S

AT STAKE! 0
Immigration- 21

After Trump fired acting Attorney General Sally Yates for Appts./
refusing to defend his executive order on immigration, CNN nominations
reported on his frustration with the delay in confirming Jeff U'?églt’izﬂs- 15

Sessions, his choice for atbrney general, including this tweet:
Health care_ 15
AThe Democrats are delaying my cabine picks for p
s . . Note: N=1,989 stories.
political reasons. They have nothing going but to obstruct. Now Source: Pew Research Center content
have an Obama A. G. o analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan.21-April 30, 2017
(MondayFriday).
0Covering President Trummia Polarized
Media Environmenb
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3. A comparison to early coverage of past administrations

Previous Pew Reseach Center studies have analyzed news coverage of the beginning of eachof the
past four presidential administrations, starting with President Bill Clinton. During that time, the
news media environment has changed dramatically, from expanded cable offeringsto a
cornucopia of digital news sites. At the beginning of the Obama administration in 2009 ,
researchersexamined a crosssection of the news media environment as it existed at that time
while also studying how coverage fromthe original set of news outlets changedacross
administrations . In 2017, we are able tocompare topic, frame and overall assessmentof the
president and his administration across time using the seven sampled media organizations that
have persisted since 1993the nightly evening news on ABC, CBS, NBC and PBS, as well as the
print editions of The New York Times, The Washington Post and Newsweek across the first 60
days of each of thepast four presidencies.

Because of the limited time frame and considerably smaller number of outlets, the 2017
comparison sample differs from the broader sample of the modern media landscape featured in
earlier chapters of this report. For example, while the leadership and character frame constitutes
about three-quarters (74%) of the broader sample, it makes up a slightly smaller portion (69%) of
the coverage in theover-time comparison sample. Additionally, the overall assessment of Trump
and his administration in the comparison sample was more negative and less positive than the
broader sample. This is in part becauseassessmentsurn ed less negative as time went on and the
comparison sampl e h aSsill cavenage duriry this shorterdirme sdaa was far
more negative than positive (62% negative vs. 5% positive)

www.pewesearchorg
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Assessments of the Trump administration’s words or actions far more
negative, less positive than in the past

Compared with the first 60 days of the

Clinton, Bush and Obama presidencies, news

out leevtaslGuati ons of Tru m;g:gvsera etoé TTFmﬂden“Ve&efdfgﬁe%t%r
: ) share of negative assessmentsthan
were far more negative and less podiive.

coverage of previgus presidents

About six-in-tennews st ori es abouft [)umpr)]osd ot i |
. . . % of stories about each presidency that had an overall &
first 60 days (62%) carried an overall negative . Y
assessmentof his words or actions. That is B Positive assessment ' Neither = Negative assessmen
about three times more negative than for Trump
. 2017 Bl 33% 62%

Obama (20%) and roughly twice that of Bush
and Clinton (28% each). Obama

( ) 2009 42 38 20
Coverage was also far less positive, with just ZBOUOS{' 49 28
5% of storiesconveying an overall positive _

) Clinton 27 a4 28

assessmentof the president and the 1993

administration . This is in sharp contrast to

Obamaos f i r s twhen 42%9f thie n 2Npte(BtOries coded as positive had at least twice as many positiv
as negative statements; negative stories had at least twice as ma

stories offered an overall pOSItIVG assessment. negative as positive statements. All other stories are coded as
While the difference is less pronounced neither. Not shown: 1% of stories in 1993 and 2001 that were

! coded as satire. Numbers may not add up to 100% because of
coverageof Bustband Cl i nt onb6s ewadnhgl2oyr N=cb@syris

was still at least four times a ositive a Source:Pew Research Center content analysis of news stories frc
SS S u S as pos S national print newspapers, Newsweek, and network TV shows

Trum (QZ%sand 27%, respectively) covering the first 60 days of each adminisation.
oCovering President Trummia Polarized Media Environment
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Both Clinton and Bush received more

balanced sharesof positive and negative
coverage (between 22% and 28%), while 44% and 49% of stories respectively had neithera
positive nor negative overall assessment.
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Coverage shifted away from a focus on ideology to leadership and

characterin 2017

Another major difference betweenthe
coverage of
that of his last three predecessors is in the way
journalists framedt he coverage
eventsi whether more around leadership and
character or the policy agenda and ideologyof
the president and new administration.

In previous years, the leadership and character
frame never comprised more than half of
overall coverage? In 2017, however, nearly
sevenin-ten stories (69%) employed this lens.
Coverage focusing on ideology and agenda, on
the other hand, dropped from 50% in 2009 (a
level lower than previous years) to about a
third (31%)in 2017.

(0]

Trumpanmd fi rCsoyera@(,gin 2017 Waer]ameI:d much

I.Nn [ e
more arou%d'3 leadership and cﬁaracter

fhaqip the past

% of stories about each presidencythat were f r a me d

Leadership and Ideology and
character agenda

Trump

2017 69% 31%
Obama

2009 50 50

Bush

2001 1) 65
Clinton

1993 42 58

Note: In previous years, ltaracter and leadershipframes were
separate. 2017 N=326 stories.

Source:Pew Research Center content analysis of news storiegsm
national print newspapers, Newsweek, and network TV shows
covering the first 60 days of each administration.

oCovering President Trummia Polarized Media Environment
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31n 2017, the leadership and character frames were often difficult to disentangle, so they were combined.
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The mix of broad topic categories in 2017 aligns closely with 2009

coverage of Obama

Stories about each presidentwere classified by
subject matter into three broad topic
categories (which in 2017 overlay44 more
specific topics): domestic issues, foreign affairs
and the presidentd sianagement and political
approach.

Each received similar levels of attention
during the early days of the current
administration and the beginning of the
Obama administration in 2009 . For both
presidents, about four-in-ten stories were
about their management and political
approaches, just slightly higher than stories
about domestic issues.Foreign affairs received
the least attention in both, though this was
slightly higher duri
(24%) than Obamaods

ng

In contrast, during the first 60 days of both the
Bush and the Clinton administrations, foreign

Since 1993, coverage less prominent
for domestic issues, more prominent for
management and political approach

% of stories about each presidencyin each topic category

President's
Domestic  Foreign management and
issues affairs pol. approach
Trump
2017 36% 24% 40%

%ooos I
2009 39 16 44
56 18 22

Bush
2001
1993 51 20 26

Note: Numbers may not add up to 100 because studies prior to
2017 included an Other category not shown her&lumbers may no
add up to 100% because of rounding2017 N=326 stories.
Source:Pew Research Center content analysis of news stories frc
ndiichalgrimeuwdpers, @e@stedk, Ynd ndwarky \VShows

( 16 (fgévering the first 60 days of each administration.

overing President Trumpiia Polarized Media Environment
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affairs as well as management and political approach were covered much less than domestic

issues.

As the political issues facing the country change so too does the coveragef specific topics within
eachbroad topic category. In each of the past three studies,the specific topics of budget and
economics together received the most attention (about three-in-ten for the Clinton, Bush and
Obama presidencies)# In 2017, however, these topics constituted just 6% of coverage. Instead,one
of the most common topics of the early daysof the Trump administration i immigration (1 4% of
stories) 1 did not account for more than 1% of stories in any of the previous years. And U.S:Russia
relations, which was the topic for one-in-ten stories for Trump, was just 2% of stories for Obama.

41n 2009, these topics were combined, so they are combined for all years here.
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Methodology

Media coverage ofPresident Donald Trump and his administration is based on data collected from
Jan. 21to April 30, 2017. This time frame begins the day following the inauguration of Trump and
includes all weekdaysthrough his 100th day in office. The study is not an analysis of media bias or
evaluating whether the coverage of Trump and his administration was accurate or fair.

This study was conducted in two parts: the main analysis and a secondary, comparative analysis.
The main analysis studied stories about the president and his administration from a set of digital
and broadcast news media (the primary sample). In order to compare across administrations, the
comparative analysis pulled stories from a limited set of outlets for a shorter time period (the
comparison sample).

Sample design

Primary sample

The primary sample incorporated news stories from a selection of broadcast outlets, digital native
news sites and the digital presence of broadcast outlets and print newspapes. The selection
criteria for each platform are described below, along with the sampling method for qualifying
stories from each outlet.

For this project, qualifying stories were defined as stories that were at least 50% about Trump
and/or his administrat ion. Specified editorial or opinion sections or segments were not included,
but individual opinion stories not set apart in a designated opinion section wereincluded.

Broadcast

Outlet selection

News content was collected and studied from the television broadcasts of the three primary cable
news networks (FOX, CNN, MSNBC), three major commercial broadcast networks (ABC, CBS,
NBC), PBS, and radio broadcasts of NPR and the two highest rated talk radb hosts according to
Talkers.com (Rush Limbaugh and Sean Hannity). In all cases, the first 30 minutes of selected
programs (defined below), Monday through Friday, were screened for qualifying stories.
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Cable

Cable news programming draws its|largest audience in prime time. Researchers studied the four
news programs on each cable network between 7 p.m. and 11 p.mShows were rotated such that
two shows from each cable network were included inthe sample on each weekday.

Network nightly news

Researchers studied weeknight programming from ABC, CBS, NBC, and PBS. Only episodes from

every second day were included in this analysis, a
included each weekday.

Radio

Within radio, every episode of Rush Limbaugh and The Sean Hannity Show was included in the

sample. For NPR, Morning Edition and All Things Considered were rotated such that one was

included each day. Radio broadcasts were recorded from online streamausing automated tools. In

the case where shows were accidentally not recorded, or the streams were prempted for other

programming (although the show itself was still produced), researchers used alternate recordings.t

For Limbaugh and Hannity radio programs, researchers usedpodcasts, while for the NPR shows
researchers used the daily archive of the show on

Story selection

I ndi vi dual segments from each showds sample were s
coders identified all story segments within the first 30 minutes of a program that focused
primarily (at | east 50%) on Trump or the administr

from each coded day was then selected for inclusion, and the starting story was also rotated each
day (i.e., one day would start with the first story about Trump or the administration, the next with
the second, etc.). Segments that were shorter than 30 seconds were not included in this study.

Outlets and shows included in the broadcast component of the pri mary sample:

Network

ABC World News Tonight
NBC Nightly News

CBS Evening News

5 CNN only airghree shows between 7p.mllp.m., so The Situation Room with Wolf Blitzeras also sampled Additionally, many cable shows

were regularly pree mpt ed wi th other programming, especially on CNN, Ihand were n¢
Factor was canceled and Tucker Carlson Tonight moved to that slot on April 24. Both Fox News shows were coded as normglttigin

transition.

6 The alternate recordings did not include commercials or headlines, thus researchers had to determine vihe@tcomparable 30 minutes

would be. To do this, for each show, coders compared a sample of episodes in which the full recording was available totétaatk version

in order to determine how far into the alternate version to code. For instance, on averathe 30 minute mark of the recorded version of

Hannity occurred 23 minutes into the archived version.
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PBS NewsHour

Cable

CNN

A The Situation Room with Wolf Blitzer (5 p.m.)
Erin Burnett OutFront (7 p.m.)

Anderson Cooper 360 (8 p.m.)

CNN Tonight with Don Lemon (10 p.m.)

> > >

Fox News Channel

A The First 100 Days (7 p.m.)

The O6Reilly Factor (8 p.m., canceled 4/ 21)
Tucker Carlson Tonight (9 p.m., moved to 8 p.m. on 4/24)

Hannity (10 p.m.)

>

> > >

MSNBC

A Hardball with Chris Matthews (7 p.m.)

All In with Chris Hayes (8 p.m.)

The Rachel Maddow Show(9 p.m.)

The Last Word with Lawrence OO6Donnel |l (10 p. m.

>

> > >

Radio

The Sean Hannity Show
The Rush Limbaugh Show
Morning Edition (NPR)

All Things Considered (NPR)

> > > >

Digital content

Outlet selection

Digital natives
Digital native websites were selected via a praess similar to that used for the 2017 Pew Research

Center State of the Media report, which uses comScore data to determine the average monthly

audience of outlets. Unique visitors from November 2016 through March 2017, which were

acquired from the comScore Media Metrix database for Total Digital Population, were used to
determine a sitebs inclusion in the study. To be
average unique monthly visitors in November -December 2016 and at least 15 million in the first

quarter of 2017.

www.pewesearchorg
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Researchers then examined the resulting sites to determine if they produced original content. This

led to a list that included several technology, sports, and cukure sites that during the time period

did not extensively report on political issues. Accordingly, researchers performed a site search (a

search limited to the site domain) on Google for each site to get a sense of the amount of political

coverage on eachsite. There were two steps to this process: First, researchers conducted a Google

site search for pages with the word fAthedo as a con
pages on the site. Second, these results were compared with a similarseac h f or A Obamao (W
was still in office at the time sampling decisions were first made) and those sites for which less

than 10% of pages contained the word Obama compared to the control word were excluded.

The digital native sites included were:

Breitbart

Business Insider

BuzzFeed

Huffington Post (renamed to HuffPost April 25, 2017)
Independent Journal Review (IJR)

International Business Times (IB Times)

Politico

Slate

Vox

DDy > D By D> D P>

Digital content of print hewspapers

Five print newspapers were selected for study, kased on their top tier circulation ranking
(according to the Alliance for Audited Media) that focused daily coverage on national affairs.
Researchers then verified that the websites of these five legacy newspapers had traffic of at least
20 million average monthly unique visitors in November -December 2016 and 15 million in the
first quarter of 2017 using comScore data.

The included newspapers were:

USA Today

The New York Times
The Washington Post
The Wall Street Journal
Los Angeles Times

> >y > D
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Digital content of broadcast outlets

Researchers verified that the digital presence for the broadcast outlets identified above had traffic
of at least 20 million average monthly unique visitors in November -December 2016 and 15 million
in the first quarter of 2017 using comScore data. The digital presence of nearly all broadcast
outlets met these criteria, with the websites of MSNBC, Rush Limbaugh and Sean Hannity being
the only exceptions. Digital content for these three outlets was not included.

Story selection

The number of stories selected from each outlet was determined by comScore traffic. Two stories
per weekday were selected from outlets whose websites received more than 50 million average
monthly unique visitors from November 2016 -March 2017, and one story per weekdy was
selected from dtes below 50 million average monthly unique visitors during this time period (the
number of stories per weekday for each outlet is noted below)

The outlets from which two digital stories were coded were: Business Insider, BuzzFeed,CNN, Fox
News, Huffington Post, The New York Times, USA Today and The Washington Post. The outlets
from which one digital story was coded were: ABC News, Breitbart, CBS News, NBC News,
IBTimes, IJR, Los Angeles Times, NPR, Politico, Slate, Vox and The WadlStreet Journal.

Each day6és home page was used to select stories; h
were taken at 9 a.m., 2 p.m., and 9 p.m. (all times Eastern) each day and the snapshots used were

rotated among those times (e.g., one day may us® a.m. and the next 2 p.m.). These snapshots

were collected using automated methods; across all sites, researchers wrote scripts to record the

HTML and screenshot of the front pages of each site at each of the times above.

The most prominent stories (in terms of where they appear on the home page}hat focused on the
Trump administration (at least 50% about Trump or his administration) were selected for
analysis. Stories that were shorter than 100 words were not included in this study.

The primary sample had a total of 3,013 stories.

Comparison sample

The comparison sample duplicates for 2017the samples used in other Pew Research Center

studies conducted on the beginning of the Clinton, Bush and Obama presidencies This sample

consisted of seven media outets i two newspapers, one news magazine and foubroadcastsi in

order to replicate these previous studies. The 2017 time period was Jan. 210 March 21, 2017. This

covers the first 60 days of Trumpds prelesedency, e X
previous studies.
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The specific outlets, selected to develop a sample of coverage provided by the national press, are as
follows:

Newspapers
The New York Times

The Washington Post

Weekly magazine
Newsweek

Evening network TV
ABC World News Tonight
CBS Evening News

NBC Nightly News

PBS NewdHour

Newspaper stories were drawn from section front pages (i.e, national news, style, business, metro,
Sunday review), editorials and op-ed pieces.In prior years, complete newscasts and complete
issues of Newswek were the basis for the sample of television and magazine storiesln 2017, there
was generally much more content related to the presidency, so a random sample of content was
drawn from the coverage, excluding weekends. The resulting sample had 326 storés. The 2009
sample had 362 stories, the 2001 sample had 333 stories and the 1993 sample had 566 stories.

Human coding of stories

The data in this study were created by a team of four coders who were trained specifically for this
project.

The central variables in this study were:

1 Topic refers to the general subject matter of the story. For every story, each paragraph was
assigned a topic, and the overall topic assigned to the story was the one that was the most
common. There were a total of 44 different topics, which are grouped below into the three
broad topic categories used throughout the analysisi domestic issues, foreign affairs
issues and personal/paolitical issues:

o Domestic issuesi Abortion/family planning, agriculture, budget/taxes,
business/economy, campaign finance, civil rights/liberties, crime incident or
trends, crime/gun policy, culture/arts, defense (U.S. domestic), disasters,
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education, election process, environment, health care, immigration, labor, poverty,
religion, science/technology, womendés ri ghts, Soci al Security
domestic issues

o Foreign affairs 1 Foreign trade, Irag War/lraq generally, Afghanistan
War/Afghanistan generally, Iran, China, U.S. -Russia relations, North Korea, Syria,
European Union/NATO, international institutions (other), Israel/Palestine,
international terrorism, Middle East (other), other foreign issues

0 Presidentds managementi Remsahal praile/charactera | approa
appointments/nominations, political skills, political philosophy/ideology

o Other

1 Frame refers to what the journalist is evaluating the president and his administration on.
This study classified stories into one of two 1
character or b) his core ideology and policy agenda. For every stry, each paragraph was
assigned a frame, and the overall frame assigned to the story was the one that accounted
for a majority of the paragraphs.

I Source type refers to a person, group, organization or publication cited in a story.
Citations included direct or indirect quotes, interviews, attributions or references
accompanying factual information. With this in mind, researchers coded for the presence
of nine different source types. Within each story, a source type was coded only once, even if
it was cited repeatedly. The nine source types were:

Trump or a member of the administration
The Trump organization or a family member
Congressional Democrat

Congressional Republican

Issue-based group or interest group

Expert

Poll

Other journalist or news organization
Citizen

O O OO0 oo o o

I Assessment of the Trump administration refers to a storyds overa
president and the administrationdés actions or
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frame of the story T either leadership and character or core ideology and policy agenda.
Each statement (made by a soure or the reporter him or herself) in a story was analyzed as
to whether it carried a positive, negative or neutral assessment of the president and his
administration. Within a story, there needed to beat least twice as many positive as
negative statementsfor a story to be considered positive, and vice versao be considered
negative. Otherwise stories wae coded as neither positive nor negative.

1 Trigger refers to the action, event or editorial decision for which a news story was created.
In other words, t his captures the impetus for that story to be published on that particular
occasion. Stories were categorized as being initiated by:

0 Trump/administration

0 Congressional Republican or Democrat

o Other government (includes federal agencies, the Supreme Courtcongressional
hearings, local and state government actors, and other political figures who are not
currently in office)

Economy

Trump organization/family

News media

Planned political event

Unplanned external event

Foreign government

Other outside actor

Poll

Other

O O O 0Oo oo o o

1 Refutation of Trump or the administration refers to any instance in which the
journalist directly refuted or invalidated a statement made by Trump or a member of his
administration. This included instances in which the journalist provided evidence for these
claims and those in which no evidence was provided. Judgments about performance,
personality or policy without any direct refutation were not included.

Coders were given multiple sets of news stories from each platform type to evaluate during the
training period. Once internal agreement on how to code the variables was established, coding of
the content for the study began. The Krippendorf Alpha estimate for each variable is below. For

each variable, this estimate is based on a minimum of 132 stories and upwards of 201 stories.

i Topic: 0.74
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Frame: 0.65

Source type:0.68 or higher (average is 0.81)
Assessment of the Trump administration ”: 0.63
Trigger: 0.70

Refutation of Trump or the administration: 0.71

= =4 —a A -9

Throughout the coding process, staff discussed questions as they arose and arrived at decisns
under supervision of the content analysis team leader. In addition, the master coder checked
codersd accuracy throughout the process.

7 Master coder included in reliability estimate for the evaluation of the Trump administration.
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Grouping of outlets by
ideological composition of
their audience Outlet by ideological profile of audience

; % of audi ence wt
Each outlet was grouped according to Liberal Conservative Lib. Dem

the ideological composition of its Dem./lean Rep./lean Cons. Rep

di Thi . b d Outlet group Dem Rep difference
audience. IS grouping was based on Outlets appealing to

the ratio of the proportion of the a left-leaning audience
audience of each outlet who self % % %
identifies as a liberal Democrat Vox 49 7 42
(including indepe ndents who lean Slate _ ar 8 39
Democrat) to the proportion that ;:Et'i\‘ciw vork Times 2(13 182 22
identifies as a conservative Republican NPR 48 1 .
(including independents who lean Huffington Post 43 14 29
Republican). Los AngelesTimes 37 11 26
TheWashington Post 42 18 24
Data were drawn from a pair of surveys BuzzFeed 37 16 21
conducted Nov. 29-Dec. 12, 2016, and PBS 32 17 15
May 30-June 12, 2017, each asking Business Insider 31 17 14
MSNBC 30 17 13

about a different set of outlets (for a _
Outlets appealing to
summary of each s UT Vinmixedaudience

below). The first survey asked USA Today 26 16 10
respondents if they regularly got news CNN 26 19 7
about the 2016 presidential election NBCNews 24 19 S
from each outlet. The second asked if Wall Street Journal 30 25 °
they regularly got news about pOlitiCS International BusinessTimes 16 13 3

CBSNews 22 20 2
from each outlet. Researchers then

ABCNews 20 21 1

calcul ated each out Iomlets‘,jlppea1Iingt0

based on the selfidentified party a rightleaning audience

identification and political ideology of IR 19 33 -14

each respondent. An outlet is considered ~ Fox News 10 43 33

to have a leftleaning audience if the Breitbart 6 63 o7
. . SeanHannity Show (radio 3 73 -70

proportion of all audience mem bers that anniy ( )_

. . . . RushLimbaughShow (radio) 2 74 72

identify as liberal Democrats is at least

two-thirds higher than the prOPOFtion Note: Includes those who are or lean Democrat and Republican.

that identify as conservative Source:Surveys conducted May 3dune 12, 2017, and Nov. 29Dec. 12,

2016.
Republicans. Alternatively, an outlet is dCovering President Trummia Polarized Media Environment
considered to have a right-leaning PEW RESEARCH CENTER

audience if the proportion of all
audience members that identify as
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conservative Republicans is at least twathirds higher than the proportion that identify as liberal
Democrats. And an outlet with a more mixed audience is one in which neither liberal Democrats

nor conservative Republicans
make up at least two-thir ds
more of the audience than the
other.

Looking at the sources by
platform, more than half (54%)
of the digital content was from
outlets with a left -leaning
audience. Radio content, on
the other hand, was dominated
by outlets appealing to a right-
leaning audience (66%).
Content from cable TV was
more evenly split among
audience types, while network

Digital has the largest left -leaning audience, radio the
largest right leaning audience

% of Trump administration stories from each platform type

Digital Network TV Cable TV Radio
% % % %
Outlets with aleft-leaning audience 54 25 36 34
Outlets with a mixed audience 32 75 36 --
Outlets with a righdeaning audience 14 - 28 66

Note:N=3,013 stories.

Source: Pew Research Center content analysis of news stories from national newspape
websites, radio,cable and network broadcasts and websites and digital outlets about
President Trump or his administration, Jan. 2April 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment

PEW RESEARCH CENTER

nightly TV content was dominated by more mixed -audience outlets (75% of all content).
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Survey design

Data in this report for outlet groupings are drawn from two surveys. The first was from a wave of
the American Trends Panel (ATP), conducted from Nov. 29 to Dec. 12, 2016 among 4,183
respondents. The margin of sampling error for the full sample of 4,183 respondents is plus or
minus 2.7% percentage points.The American Trends Panel created by Pew Research Center, is a
national ly representative panel of randomly selected U.S. adults recruited from landline and
cellphone random-digit -dial surveys. Panelists participate via monthly self-administered web
surveys. Panelists who do not have internet access are provided with a tableand wireless internet
connection. The panel is being managed byAbt Associates

Members of the American Trends Panel were recruited from two large, national landline and
cellphone random-digit -dial (RDD) surveys conducted in English and Spanish. At the end of each
survey, respondents were invited to join the panel. The first group of panelists was recruited from
the 2014 Political Polarization and Typology Survey, conductedfrom Jan. 23 to March 16, 2014. Of
the 10,013 adults interviewed, 9,809 were invited to take part in the panel and a total of 5,338
agreed to participate.? The second group of panelists was recruited from the 2015 Survey on
Government, conducted from Aug. 27 to Oct 4, 2015. Of the 6,004 adults interviewed, all were
invited to join the pa nel, and 2,976 agreed to participate?

The ATP data were weighted in a multistep process that begins with a base weight incorporating
the respondentsé original survey selection probabi
subsampled for invit ation to the panel. Next, an adjustment was made for the fact that the
propensity to join the panel and remain an active panelist varied across different groups in the
sample. The final step in the weighting uses an iterative technique that aligns the samgde to
population benchmarks on a number of dimensions. Gender, age, education, race, Hispanic origin
and region parameters come from the U.S. Census Bureau's 2014 American Community Survey.
The county-level population density parameter (deciles) comes from the 2010 U.S. Decennial
Census. The telephone service benchmark comes from the JulyDecember 2015 National Health
Interview Survey and is projected to 2016. The volunteerism benchmark comes from the 2013
Current Population Survey Volunteer Supplement. The party affiliation benchmark is the average
of the three most recent Pew Research Center general public telephone surveys. Thismternet
access benchmark comes from theC e n t 2015858rvey on Government. Respondents who did
not previously have internet access are treated as not having internet access for weighting
purposes. The frequency of internet use benchmark is an estimate of daily internet use projected
to 2016 from the 2013 Current Population Survey Computer and Internet Use Supplement.

8 When data collection for the 2014 Political Polarizetn and Typology Survey began, nimternet users were subsampled at a rate of 25%,
but a decision was made shortly thereafter to invite all nenternet users to join. In total, 83% of noimternet users were invited to join the
panel.
9 Respondents to he 2014 Political Polarization and Typology Survey who indicated that they are internet users but refused to provide an
email address were initially permitted to participate in the American Trends Panel by mail, but were no longer permitteairidlje parel after
Feb. 6, 2014. Internet users from the 2015 Survey on Government who refused to provide an email address were not permitted totfwn
panel.
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Sampling errors and statistical tests of significance take into account the effect of weighting.
Interviews are conducted in both English and Spanish, but the Hispanic sample in the American
Trends Panel is predominantly native born and English speaking.

The November 2016 wave had a response rate of 79% (4,183 responses among 5,280 individuals in
the panel). Taking account of the combined, weighted response rate for the recruitment surveys
(10.0%) and attrition from panel members who were removed at their request or fo r inactivity, the
cumulative response rate for the wave is 2.6 %0

The data for the outlet groupings in this report is also drawn from a nationally representative
survey conducted from May 30-June 12, 2017 among a sample of 4,024 adults 18 years of age or
older. The margin of error for the full sample is plus or minus 1.6 percentage points.

The survey was conducted by the GfK Group in English and Spanish using KnowledgePanel, its
nationally representative online research panel. KnowledgePanel members are ecruited through
probability sampling methods and include those with internet access and those who did not have
internet access at the time of their recruitment (KnowledgePanel provides internet access for those
who do not have it, and if needed, a deviceto access the internet when they join the panel). A
combination of random -digit dialing (RDD) and address -based sampling (ABS) methodologies
have been used to recruit panel members (in 2009 KnowledgePanel switched its sampling
methodology for recruiting me mbers from RDD to ABS).

KnowledgePanel continually recruits new panel members throughout the year to offset panel
attrition as people leave the panel. All active members of the GfK panel were eligible for inclusion
in this study. In all, 6,667 panelists were invited to take part in the survey. All sampled members
received an initial email to notify them of the survey and provide a link to the survey
guestionnaire. Additional follow -up reminders were sent to those who had not responded as
needed.

The final sample of 4,024 adults was weighted using an iterative technique that matches gender,
age, race, Hispanic origin, education, region, household income, home ownership status and

metropolitan area to the parameters opulatbtrhe Census
Survey (CPS). This weight is multiplied by an initial sampling or base weight that corrects for
di fferences in the probability of selection of wvar

weight that adjusts for any biases due to nonresponse aml noncoverage at the panel recruitment
stage (using all of the parameters described above).

Sampling errors and statistical tests of significance take into account the effect of weighting at
each of these stages. In addition to sampling error, one should kear in mind that question wording

10 Approximately once per year, panelists who have not participated in multiple consecutive waves are vetidrom the panel. These cases
are counted in the denominator of cumulative response rates.
www.pewesearchorg
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and practical difficulties in conducting surveys can introduce error or bias into the findings of
opinion polls.
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Appendix A A deeper look at the outlet with the most
stories in each outlet group

Of the 24 news media outlets included in
this analysis, 12 have an audience that
leans more left than right, five appeal to an
audience more to the right than left and
seven have an audience thais more
mixed. In each of these three groups, it is

Fox, CNN and MSNB@ach accounted for
the largest portion of content in their
respective outlet group

% of Trump administration stories from the news brand that
accounted for the most stories in each outlet group

possible to identify the outlet that ~ Within outl e Newsbrand %

rod d the lar t sh fth ntent Rightleaningaudience Fox News 49
pro .uce e_ argest shate o € conte Mixed audience CNN 37
studied. In this study, the volume of Leftleaning audience MSNBC o

content from any single outlet depends on _
Note: N=3,013 stories.

a number of factors, including each Source: Pew Research Center content analysis of news stories from
A natio e per websites, radjo, cal nd ork broadcasts and
outletodos for mat, tthewe{%'}?{ﬁvﬁfpﬁ i Q&W]e"[‘é“eﬁ“

sites, and digital outletsabout PreSident Trumpr his administration,

produced and audience size For outlets Jan. 21-April 30, 2017 (MondayFriday).
. . . oCoveing President Trumpri a Polarized Media Environment
with an audience that leans to the right,
. . PEW RESEARCH CENTER

one brand, Fox News, weighs particularly
heavy because the study had fewer outlets
that appealed to a right-leaning audience. For this reason, Fox News accounted for nearly half
(49%) of all stories in this outlet group. CNN, one of seven more mixedaudience outlets,
accounted for a little more than a third (37%) of all coverage in this group . While MSNBC had the
greatest number of stories from any outlet with a left -leaning audience, it accounted for just 16%

of the coverage largely because there were 12 outlets in this groupi more than the other two.
To understand how Fox News, CNN and MSNBCaffected totals for each outlet group, researchers

examined their coverage alongside the other news media included in the study. The dfferences
that stood out are detailed below.

www.pewesearchorg
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Fox News was more apt than other outlets appealing to a right-leaning
audience to cover immigration, cite Trump/ administration sources and
members of Congress, but less likely to be driven by the news media

One area where Fox News differed from

the remaining outlets in the group Fox Newsd emphasis o
appealing to aright -leaning audiencewas  driven by coverage of immigration
in the share of coverage devoted to each of 9% of Trump administration stories that were about each topic

the three broad topic categories. Fox News All other
. outlets with a
devoted lessof its coverage to the right-leaning
; A e Fox News audience
presi dent 6s antpofitisal) e me n t % %
approach than did the remaining outlets Broad topic categories
with a right -leaning audience (25% vs. 41% Domestic issues 47 40
; i Presidentds mana
of S'FOI‘IES), and somewhatmo.re.of their nolitical approach 25 a1
stories were spent on domestic issues Foreign affairs 28 19
(47% vs.40%) and foreign affairs (28% vs. .
Top 5 specific topics
19%). Political skills 14 27
Immigration 22 9
When it came to the specific storylines Appts./nominations 9 11
within these broad topic categories, Fox U.S:Russia relations 11 10
News devotedmuch more attention to Health care 7 9
immigration than other outlets with a Note: N=642 stories.

. . . Source: Pew Research Center content analysis of news stories from
- 0, 0
I’Ight Ieanmg audience (22 Yo vs 9 A)) and national newspaper websites, radio, cable and network broadcasts and

less attention than others to the websites, and digital outletsabout President Trumpor his administration,
. R . Jan. 21-April 30, 2017 (I\/IondayFrida?.
president ds pol.i2T%).c a lecovdnKpieskieht Sumpla odifi vbiSEnvironment

PEW RESEARCH CENTER
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The sources audiences heard from in the
Fox News cable and website content
studied also differed in several ways
from other outlets in this group. Seven-
in-ten Fox News stories (70%) about
President Trump or the administration
cited the president or a member of his
administration , compared with 42% of
stories from the remaining outlets in this
group. The network was also more likely
than all other outlets with a right -
leaning audienceto cite a Democratic
member of Congress andfar more likely
to cite both a Democrat and Republican
Congressmember in a story. Conversely,
it was less likely to cite the news media
as a source. And, overall, 50% of Fox
News stories contained at least two
different types of news sources
compared with just 38% of stories from
other outlets that appeal to a right-
leaning audience.

Sourcetypes in Fox News coverage notably
different than in other outlets with a right -
leaning audience

% of Trump administration stories that cited é

All other outlets

with a right-
Fox News leaning audience

% %
Trump/administration 70 42
News media 34 47
Congressional Rep. 23 14
Congressional Dem. 21 13
Expert 5 5
Interest group 6 5
Citizen 5 2
Cong. Rep. AND Dem. 11 3
Cited two or more source type: 50 38

Note: Not all source types studied shown. Multiple source types may appes
one story. N=642 stories.

Source: Pew Research Center content analysis of news stories from natior
newspaper websites, radio, cable and network broadcasts and websites, a
digital outletsabout President Trumpor his administration,Jan. 21-April 30,
2017 (Monday-Friday).

0Covering President Trummia Polarized Media Environment

PEW RESEARCH CENTER
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As for what triggered a story, Fox News
was about half as likely to produce
stories that were initiated by the news
media asthe remaining outlets in that
media grouping (18% vs 32%).

Conversely, statements or actions by the
president or his administration drove
more of the coverage for Fox News
(43%) than the other outlets with a

right -leaning audience (31%).

One area of little difference between Fox
News and other outlets whose audiences
skew right was the evaluations the
stories contained of Trump and his
administration 6 s wor ds . @ver
half of all stories by Fox News (55%) and
all other outlets with a right -leaning

oC
ac

Fox News coverage more driven by
Trump/administration, less by media than
other outlets with a right leaning audience

% of Trump administration stories produced as a result of a
statementor action by é

All other outlets with
a right-leaning

Fox News audience
% %
Trump/administration 43 31
News media 18 32
Other government 16 14
Congressional Rep. or Dem. 10 12

Note: Trigger categories below 10% are not shown here. Other governmen
includes other federal, state and local actordN=642 stories.

Source: Pew Research Center content analysis of news stories from natior
newspaper websites, radio, cable and network broads and websites, and
digital outletsabout President Trumpr his administration,Jan. 21-April 30,
2017 (Monday-Friday).

Of/eriingoprﬁsi%ent Trummia Polarized Media Environment

PEW RESEARCH CENTER

audience (56%) were neither positive nor negative, but positive assessments for each (30% and
32%) outweighed negative (15% and 12%) by about twdo-one.

www.pewesearchorg



55
PEW RESEARCH CENTER

CNN coverage focused more on U.S.-Russia relations and the president’s
political skills, cited fewer experts and interest groups than other outlets
with a mixed audience, and was more often triggered by
Trump/administration

Orle way QNN differed from all other more CNN® s faftairsdocus tied more to
mixed-audience outiciswas the cable coverage of U.S:Russia relations than other

net wor kés greater emﬂrﬁx‘%&-éuﬂierfb@ouftlé’té eign

affairs.

% of Trump administration stories that were about each topic

All other outlets

Overall, foreign affairs accounted for 36% with a mixed
= . CNN audience
of CNN television and website content % %
studied about Trump and his Broad topic categories
administration compared with 28% of Domestic issues 32 41
- . President ds ma
coverage from the remaining outlets in political approach 33 32
this group. CNN also devoted less Foreign affairs 36 28
attention to domestic issues (32% vs.41%,  Top 5 specific topics
respectively). Political skills 20 14
Immigration 13 16

The preval ence of CNM®ts/hoingtigne j gn afll air s 15
coverage in part reflects a specific focus on  U-S:Russia relations 20 12
the storyline of U.S.-Russia relations: 209  ealth care ! 8
of all of CNN&s st or iNggunbersggy 'Wi?d‘htorloé%djeca%e_i”toq“idi”@'-f?@ Yy'es.

. Source: Pew Research Center content analysis of news stories from
of content from all other outlets with a national newspaper websites, radio, cable and network broadcasts and

. . e _ websites, and digital outletsabout President Trumpr his administration,
more mixed audience. An additional one Jan, 2L April 30, 2017 (MondayFriday.

in-five stories from CNN focused on the 0Covering President Trummia Polarized Media Environment
presidentods politicalPEWSHEARCHCENTER 2 0%) compar ed

with 14% from other more mixed -audience
outlets.

www.pewesearchorg
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Another way CNN stood out from all other
outlets with a more mixed audiencewasin CNNOs cover age mor e

how likely its coverage was to offer a mixed-audience outlets

negative assessment of President Trump % of Trump administration stories t hat had an overall é

and his administraton6s wor ds .or actions All other outlets with
CNN a mixed audience

% %

Over half of CNNOs c oPgséveagsggsentwa s néegat i v eé

(56%) while almost four -in-ten stories Neither 38 52

(38%) were neither positive nor negative. ~ Negative assessment 56 42

In contrast, coverage from other outlets in Note: Stories coded as positive had at least twice as many positive as
negative statements; negative stories had deast twice as many negative

this group was less ”kely to be negative as positive statements. All other stories are coded as neither. N=979
(42%) than to be neither positive nor stories. _ _

] Source: Pew Research Center content analysis of news stories from
negative (52%). national newspaper websites, radio, cable and network broadcasts and

websites, ard digital outletsabout President Trumpor his administration,
Jan. 21-April 30, 2017 (MondayFriday).

When it came to the sources cited, a few oCovering President Trummia Polarized Media Environment
differences also stand out. CNN was about ~ PEW RESEARCH CENTER

half as likely as all other outlets with a
more mixed audience to cite an expert (8% compared with 20%). They were also three times less

likely to source an interest group in their stories (6% compared with 18%). Roughly half (54%) of
CNNés stories incl ude dcompaedwthabonttwoethirdsq@r¥)ofe t ypes
coveragefrom other, more mixed-audience outlets.

When considering what triggered CNNOs caodieeceage CcOnN
outlets, there was little difference except for how often CNN responded to actions or statements by

Trump and his administration. Over half (54%) of all stories by CNN were in response to

something Trump or his administration did or said, slightly higher than all other outlets appealing

to a more mixed audience (48%).

www.pewesearchorg
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MSNBC’s coverage was considerably more negative, less likely to cite
experts and interest groups, and focused more on U.S.-Russia relations
and Trump’s political skills than other outlets with left-leaning audience

The most striking difference between
MSNBC6s coverage and
outlets with a left-leaning audiencewas in
the assessments the stories offered of
President Trump and his administration 0 s
words or actions.

About eight-in-ten (81%)of MSNBC®
stories offered an overall negative
assessment of Trumpand the

administration, compared with about half
(52%) of stories from other outlets in this

group.

Stories from MSNBC were also lesslikely
to have neither a positive nor a negative
assessment than stories fromother outlets
with a left-leaning audience (15% vs. 43%)

MSINB Ciirsoma s 6le sogmemnt s
administration far more negative than
those from other left -appealing outlets

% of Trump administration stories that had a n overall é

All other outlets with a
MSNBC left-leaning audience

% %
Positive assessment 4 5
Neither 15 43
Negative assessment 81 52

Note: Stories coded as positive had at least twice as many positive as
negative statements; negative stories had at least twice as many negati
as positive statements. All other stories are coded as neither. N=93
stories.

Source: Pew Research Center content analysis of news stories from
national newspaper websites, radio, cable and network broadcasts and
websites, and digital outletsaabout President Trumpor his administration,
Jan. 21-April 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment
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Another notable difference is that

MSNBCo6s viewers wer eMSNBC eitetl ihé& médya more often,

hear from other news outlets and less
likely to hear from experts and interest
groups than audiencesof other outlets in
this group.

Close to half (48%)
included another news organization as a
source for stories compared with 38% of
stories from all other outlets in this

group.

MSNBC was alsofar less likely than
other outlets in this group to cite an
expert (3% vs. 26%) or an interest group
(3% vs. 18%).

Additionally, MSNBC was less likely to
cite a Democratic member of Congress
(17% vs 22%) or to include both a
congressional Democrat and Republican
(8% vs. 15%) as a sourcén the same
story than all other outlets in this group.

experts less often than other outlets
with a left Heaning audience
% of Trump administration stories that cite d each source type

All other outlets
with a left-leaning

MSNBC audience

of MSNBC6s coWerage %
Trump/administration 76 78
News media 48 38
Congressional Rep. 28 29
Congressional Dem. 17 22
Expert 3 26
Interest group 3 18
Citizen 3 4
Congressional Rep. AND Dem 8 15
Cited two or more source type: 61 71

Note: Not all source types studied shown. Multiple source types may appe:
one story. N=1,392stories.

Source: Pew Research Center content analysis of news stories from natior
newspaper websites, radio, cable and network broadcasts and websites, a
digital outletsabout President Trumpor his administration,Jan. 21-April 30,
2017 (Monday-Friday).

0Covering President Trummia Polarized Media Environment

PEW RESEARCH CENTER
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MSNBC6s viewers also - -heard more abowut

foreign affairs T especially U.S-Russia MSNBC emphasized U.SRussia relations
relations 1 than did audiences who turned  far more than other outlets with a left -

to other outlets with a left -leaning leaning audience

audience. % of Trump administration stories that were about each topic

All other outlets
MSNBC covered foreign affairs at a higher MSNBC with ;,'3{;;',?:2“‘“9
rate than did the rest of the outlets in this % %
group (31% vs. 23%), but stories were less ~ Broad topic categories

f d d . 0 0 Domestic issues 33 42
ocused on domestic issues (33%Vs. 42%). L. < dent 8s ma

But both MSNBC and the remaining political approach 37 35
outlets in this group covered the Foreign affairs 31 23
president 0s anmpofitiaal) € me Rdp 5 specific topics
approach at about the same rate (37% vs.  Political skills 20 15
35%). Immigration 15 11
Appts/nominations 13 16
MSNBCOds greater emphdSRUSanst o e gh 10
affairs was driven largely by its coverage of ~Health care 10 11
U.S -Russia relations (21%) which was Note: Numbers may not add up to 100% because of rounding.
T i ’ ] ) N=1,392 stories.
about twice that of other outlets in this Source: Pew Research Center content analysis of news stories from
o national newspaper websites, radio, cable and network broadcasts and
group (10%). MSNBC coverage wa also websites, and digital outletsabout President Trumr his administration,
somewhat more likely to include stories Jan. 21-April 30, 2017 (MondayFriday).
. .. 0Coveing President Trumpri a Polarized Media Environment
about the presidentos poi ISR B ?20%)
PEW RESEARCH CENTER

than other outlets with a left -leaning
audience (15%).

Overall, coverage from left-appealing outlets was most often produced in response to actions or
statements from President Trump or his administration. However, about half (51%) of MSNBC®6 s
coverage was in response to theresident or his administration, higher than other outlets with a
left-leaning audience (44%). MSNBC was somewhat more likely to have stories dven by a

member of Congress than other outlets in this group (15% vs. 9%, respectively).

www.pewesearchorg
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Appendix B: Coverage across news platforms

Of the more than 3,000 stories included in this study, 63% are from digital websites, 27% from

television and 10% from radio. It
is important to note that some
differences in coverage could be
tied to the platform of the
content.

Two variables that seemedthey
could have some element of
format at play were examined:
number of source types and the
use of direct tweets. The tables
below display coverage for these
two variables, in addition to tone
across news platforms, and then
outlet group within each
platform.

For example, stories on adigital
platform were overall much
more likely to name multiple
source types than stories from
both television and radio.
Looking at just digital content,
though, three-quarters of stories

Mix of source types by platform

% of Trump administration stories from each platform type that cited &

Digital Television Radio

% % %
Source type
Trump/administration 78 74 45
News media 39 26 33
Congressional Rep. 29 24 12
Congressional Dem. 23 18 11
Expert 22 5 9
Interest group 18 5 6
Citizen 4 3
Congressional Rep. AND Dem. 15 10 2
Number of source types
No source types 3 10 22
1 source type 26 39 44
2+ source types 71 50 33

Note: Numbers may not add up to 100% because of roundingNot all source types
studied shown. Multiple source types may appear in orstory. N=3,013stories.

Source: Pew Research Center content analysis of news stories from natioredspaper
websites, radio, cable and network broadcasts and websites, and digital outlets about
President Trump or his administration, Jan. 2April 30, 2017 (MondayFriday).
oCovering President Trummia Polarized Media Environment

PEW RESEARCH CENTER

from outlets with aleft-leaning audience cited two or more sources, 17 percentage points higher
those from outlets with aright -leaning audience (58%). The same pattern holds for both television

and radio.

www.pewesearchorg



61
PEW RESEARCH CENTER

Mix of source types by platform and outlet group

% of Trump administration st ories from each platform type and outlet group that cite d é

DIGITAL TELEVISION RADIO
Left- Right- Left- Right- Left- Right-
leaning Mixed leaning leaning Mixed leaning leaning leaning
Outl ets W gydience audience audience | audience audience audience |audience audience
% % % % % % % %
Source type
Trump/administration 78 81 71 75 79 63 80 27
News media 41 30 49 41 15 25 13 44
Congressional Rep. 31 28 23 28 24 20 14 10
Congressional Dem. 24 23 22 18 20 16 10 12
Expert 27 20 7 3 8 2 17 5
Interest group 20 18 9 5 6 2 10 3
Citizen 4 3 3 4 9 7 5 3
Congressional Rep. AN
Dem. 16 16 11 9 13 7 4 1
Number of source types
No source types 3 4 4 8 9 16 8 29
1 source type 23 26 39 32 42 45 49 42
2+ source types 75 70 58 59 49 39 43 29

Note: Numbers may not add up to 100% because of roundiniyjot all source typesstudied shown. Multiple sourcdypes may appear in one
story. No radio shows with a mixed audience are included in this study=3,013.

Source: Pew Research Center content analysis of news stories from national newspaper websites, radio, cable and néiveariicasts and
websites, and digital outlets about President Trump or his administration, Jan.-&fril 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment

PEW RESEARCH CENTER
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Evaluation of Trump/administration by platform

% of Trump administration stories from each platform type that had an

overal/l é
Digital Television Radio
% % %
Positive assessment 8 12 28
Neither 47 36 52
Negative assessment 45 52 19

Note: Numbers may not add up to 100% because of roundirfgtories coded as positive ha
at least twice as many positive as negative statements; negative stories had at least twic
as many negative as positive statements. All other stories are coded as heit N=3,013.
Source: Pew Research Center content analysis of news stories from national newspapel
websites, radio, cable and network broadcasts and websites, and digital outlets about
President Trump or his administration, Jan. 24April 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment
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Evaluation of Trump/administration by platform and outlet group

% of Trump adminis tration stories from each platform type and outlet group that had an overall &

DIGITAL TELEVISION RADIO

Left- Right- Left- Right- Left- Right-

leaning Mixed leaning leaning Mixed leaning leaning leaning

Outl ets W agudience audience audience | audience audience audience | audience audience
% % % % % % % %
Positiveassessment 5 6 22 6 6 35 5 40
Neither 42 53 54 22 38 55 44 57
Negative assessment 53 41 24 72 57 10 51 3

Note: Numbers may not add up to 100% because of roundin§tories coded as positive had at least twice as many positive as negativ
statements; negative stories had at least twice as many negative as positive statements. All other stories are coded asereilo radio
shows with a mixed audience are included ithis study.N=3,013.

Source: Pew Research Center content analysis of news stories from national newspaper websites, radio, cable and networkchstad
and websites, and digital outlets about President Trump or his administration, Jan-&gdril 30, 2017 (Monday-Friday).

oCovering President Trummia Polarized Media Environment
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Presence of Trumpds t we

% of Trump administration st ori es t hat &

Digital Television Radio
% % %
Included a tweet by Trump 19 12 4
Did not include a tweet by Trump 81 88 96

Note: N=3,013.

Source: Pew Research Center content analysis of news stories from national
newspaper websites, radio, cable and network broadcasts and websites, and digi
outlets about President Trump or his admisiration, Jan. 22April 30, 2017 (Monday
Friday).

0Covering President Trummia Polarized Media Environment
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Presence of Trumpds tweets by platfo

% of Trump adminis tration stories from each platformtypeand out | et group that €

DIGITAL TELEVISION RADIO
Left- Right- Left- Right- Left- Right-
leaning Mixed leaning leaning Mixed leaning | leaning leaning
Outl ets W gudience audience audience | audience audience audience | audience audience
% % % % % % % %
Included a tweet by
Trump 17 21 19 10 15 7 8 3
Did not include a tweetl
by Trump 83 79 81 90 85 93 92 97

Note: No radio shows with a mixed audience are included in this study=3,013.

Source: Pew Research Center content analysis of news stoffiesn national newspaper websites, radio, cable and network broadcasts
and websites, and digital outlets about President Trump or his administration, Jan-&dril 30, 2017 (MondayFriday).

oCovering President Trummia Polarized Media Environment
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Appendix C Detailed tables

COVERING PRESIDENT TRUMP IN A POLARIZED MEDIA ENVIRONMENT
CONTENT ANALYSIS DETAILED TABLES
JAN. 21 -APRIL 30, 2017

Topic: Domesticissues

% of Trump administration stories
that were about each topic

NET Domestic issues 40
Immigration 14
Health care 9
Budget/taxes 4
News media 3
Defenseddomestic 3
Business/economy 2
Civil rights/liberties 1
Environment 1
Election process 1
Energy 1
Abortionfamily planning <1
Crime/gun policy <1
Science/technology <1
Domestic issues (other) <1
Education <1
Crime incidents or <1
trends
Religion <1
Womends righ <1
Campaign finance <1
Culture/arts <1
Labor <1
Poverty <1
Agriculture -

Natural disasters --

Social Security --
Note: N=3,013 stories.
Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30,2017
(MondayFriday).
oCovering President Trummia Polarized
Media Environmend
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Topic: Presi
management and political
approach

% of Trump administration stories
that were about each topic

%
NET President

and political approach 34
Political skills 17
Appts./nominations 13

Personal profile/character 3

Political 1
philosophy/ideology
Note: N=3,013 stories.
Source: Pew Research Center content
analysis of news stories from national
newspaperwebsites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30, 2017
(MondayFriday).
oCovering President Trummia Polarized
Media Environmend

PEW RESEARCH CENTER
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Topic: Foreign affairs

% of Trump administration stories
that were about each topic

%
NET Foreign affairs 26
U.S:Russia relations 13
Syria 3
North Korea 3
International terrorism 1
European Union/NATO 1
Foreign trade 1
Iran 1
China 1
Foreign issues (other) 1
Israel/Palestine 1
Iraq War/lraq <1
Afghanistan <1
War/Afghanistan
International institutions <1
(other)
Middle East (other) <1

Note: N=3,013 stories.

Source: Pew Research Center content
analysis of news stories fronrmational
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmené

PEW RESEARCEENTER

www.pewesearchorg



67
PEW RESEARCH CENTER

Frame

% of Trump administration stories
thatwere f r amed as &

%
Leadership and character 74
Ideology and agenda 26

Note: N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaperwebsites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 22April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmend

PEW RESEARCH CENTER

Assessmentof
Trump/administration

% of Trump administration stories
that had an overall é

%
Positive assessment 11
Neither 45
Negative assessment 44

Note: Stories coded as positive had at leas
twice as many positive as negative
statements; negative storiedhad at least
twice as many negative as positive
statements. All other stories are coded as
neither. N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and webiges, and
digital outlets about President Trump or his
administration, Jan. 22April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmené

PEW RESEARCH CENTER
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Trigger

% of Trump administration stories
produced as a result of a statement
or action by é

%
Trump/administration 45
News media 19
Other government 15
Congressional Rep. or Den 10
Outside actor 4
Planned political event 3
Foreign government 3
Poll 1
Unplanned external event 1
Economy <1
Trump family/business <1
Other <1

Note: Other government includes other
federal, state and local actorsN=3,013
stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radio, cable and
network broadcastsand websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmend
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Source type

% of Trump administration stories
that cited &

%
Trump/administration 74
News media 35
Congressional Rep. 26
Congressional Dem. 21
Expert 16
Interest group 13
Citizen 5
Poll
Trump org/family member 1
Cong. Rep. AND Dem.* 13

*Includes stories that cite bothRepublican
and Democratic members of Congress.
Note: Numbers do not add to 100% becaus
multiple source types may appear in one
story.N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radiogcable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmend
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Number of source types
cited

% of Trump administration stories
that cited é

%
No source types 7
1 source type 31
2 source types 33
3+ source types 29

Note: N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaperwebsites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 22April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmend
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Refutation

% of Trump administration stories
that ¢é

%

Refuteda Trump/ 10
administration statement

Note: N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about President Trump or his
administration, Jan. 22April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmend

PEW RESEARCH CENTER

Presence oftweet

% of Trump administration stories
that €

%
Included a tweetby Trump 16

Note: N=3,013 stories.

Source: Pew Research Center content
analysis of news stories from national
newspaper websites, radio, cable and
network broadcasts and websites, and
digital outlets about PresidenfTrump or his
administration, Jan. 23April 30, 2017
(MondayFriday).

oCovering President Trummia Polarized
Media Environmené
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Broad topic category for each presidency based on
comparison sample

% of stories about eachpresidency that were about each broad topic category

Clinton Bush Obama Trump
1993 2001 2009 2017
% % % %
Broad topic categories
Domestic issues 51 56 39 36
Foreign affairs 20 18 16 24
President ds
and political approach 26 22 44 40
Other 3 4 1 --

Note: Topics studied shifted slightly from year to ye&017 N=326; 2009 N= 362;
2001 N=333; 1993 N= 566.

Source: Pew Research Center content analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60 days of each
administration.

oCovering President Trummia Polarized Media Environment
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Topic: Domestic issues for each presidency based on
comparison sample

% of stories about each presidency that were about each topic

Clinton Bush Obama Trump
1993 2001 2009 2017
% % % %

Abortion/family planning 1 2 1 <1
Agriculture -- -- -- --
Budget/taxes 25 27 n/a
Business/economy (norbudget) 6 2 n/a 2
Budget/taxes +Business/economy
combined n/a n/a 30 n/a
Campaign finance 1 2 <1 --
Civil rights/liberties <1 -- <1 1
Crime incidents or trends -- -- -- <1
Crime/gun policy <1 <1 -- <1
Culture/arts -- <1 -- <1
Defense-U.S. domestic 2 3 1 2
Education <1 6 <1 --
Election process -- 2 -- 1
Energy n/a n/a <1 <1
Environment <1 6 1 <1
Gays in the military 7 -- -- n/a
Health care 5 2 2 8
Immigration <1 <1 -- 14
Labor 2 2 -- --
Media n/a n/a n/a 2
Natural disasters -- <1 -- --
Poverty 1 -- -- --
Religion -- 5 <1 <1
Science/technology 1 -- 3 <1
Social Security n/a n/a -- --
Womends rights 1 -- 1 --
Other domestic issues n/a n/a 1 <1

Note: Topics studied shifted slightly from year to year. In 2008 siness/economy topics
were combined.2017 N=326; 2009 N=362; 2001 N=333; 1993 N= 566.

Source: Pew Research Center content analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60 days of each
administration.

oCovering President Trummia Polarized Media Erivonmento
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Topic: Foreign affairs for each presidency based on
comparison sample

% of stories about each presidency that were about each topic

Clinton Bush Obama Trump
1993 2001 2009 2017

% % % %
Foreign policy &
U.S. intervention 15 14 n/a n/a
Iraq n/a n/a 3 1
Afghanistan n/a n/a 3 1
Russia n/a n/a 2 10
Iran n/a n/a
China n/a n/a --
North Korea n/a n/a -- <1
Syria n/a n/a n/a <1
European Union/NATO n/a n/a n/a 1
Internationalinstitutions
(other) n/a n/a n/a --
Israel/Palestine n/a n/a n/a 2
International terrorism n/a n/a n/a 4
Middle East (other) n/a n/a 3 --
Foreign issues (other) n/a n/a 2 <1
Foreign trade 3 1 1 2

Note: Topics studied shifted slightly from year to year. In 1993 and 2001, most foreign
affairs topics were combined into the 0
2017 N=326; 2009 N= 362; 2001 N=333; 1993 N= 566.

Source: Pew Research Center caarit analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60 days of each
administration.

oCovering President Trummia Polarized Media Environment
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Topic:P r e s i dnanagerent and political approach
for each presidency based on comparison sample

% of stories about each presidency that were about each topic

Clinton Bush
1993 2001
% %
Personal profile/character 4 4
Appts/nominations 7 3
Political skills 11 11
Political
philosophy/ideology 4 4
Obamads race
nature of his presidency n/a n/a

Note: 2017 N=326; 2009 N= 362; 2001 N=333; 1993 N= 566.

Obama
2009

%
3
6
26

6

4

Trump
2017

%
4
15
17

3

n/a

Source: Pew Research Center content analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60 days of each

administration.

oCovering President Trummia Polarized Media Environment
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Frame for each presidency based on comparison
sample

% of stories about each presidencythatwere f r amed as €

Clinton Bush Obama Trump
1993 2001 2009 2017
% % % %
Leadership and character 42 35 50 69
Ideology and agenda 58 65 50 31

Note: In previous years, character and leadership frames were separate and frame was
referred to as theme.2017 N=326; 2009 N= 362; 2001 N=333; 1993 N= 566.

Source: Pew Research Center content analysis of news stories from national print
newspapers, Newswek, and network TV shows covering the first 60 days of each
administration.

oCovering President Trummia Polarized Media Environment
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Assessment of each presidency based on comparison
sample

% of stories about each presidencythat hadan over al | e
Clinton Bush Obama Trump
1993 2001 2009 2017
% % % %
Positive assessment 27 22 42 5
Neither 44 49 38 33
Negative assessment 28 28 20 62
Satire 1 1 n/a n/a

Note: Stories coded as positive had at least twice as many positive asgative statements;
negative stories had at least twice as many negative as positive statements. All other sto
are coded as neither Stories were not coded for satire in 2009 and 20172017 N=326;
2009 N=362; 2001 N=333; 1993 N= 566.

Source: Pew Resarch Center content analysis of news stories from national print
newspapers, Newsweek, and network TV shows covering the first 60 days of each
administration.

oCovering President Trummia Polarized Media Environment
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Appendix D:Survey topline questionnaire

2016 PEW RESEARCH CENTERO6S AMERI CAN TRENDS
WAVE 23 NOVEMBER
FINAL TOPLINE
November 29 T December 12, 2016
TOTAL N=4,183 %

[RANDOMIZE ORDER OF NEWSSOURCEA AND NEWSSOURCEB ]

ASK ALL:

NEWSSOURCEA Leading up to the  presidential election on November 8, which of the following
sources did you regularly get news from about the presidential campaigns and
candidates? This includes any way that you got the source.

[Check all that apply] [PROGRAMMING NOTE: RANDOMIZE 1 -10WI TH 99
ALWAYS LAST]
Not selected
Selected /No Answer
a. A social networking site, such as
Facebook or Twitter

Nov 29 -Dec 12, 2016 32 68
b. Local TV news

Nov 29 -Dec 12, 2016 52 48
C. Your local daily newspaper

Nov 29 -Dec 12, 2016 21 79
d. NPR

Nov 29 -Dec 12, 2016 18 82
e. Rush Limbaugh Show (radio)

Nov 29 -Dec 12, 2016 8 92
f. Sean Hannity Show (radio)

Nov 29 -Dec 12, 2016 9 91
g. Washington Post

Nov 29 -Dec 12, 2016 14 86
h. New York Times

Nov 29-Dec 12, 2016 17 83
i Drudge Report

Nov 29 -Dec 12, 2016 5 95
j Huffington Post

Nov 29 -Dec 12, 2016 14 86
k. None of the above  [EXCLUSIVE

PUNCH]
Nov 29 -Dec 12, 2016 14 86

[RANDOMIZE ORDER OF NEWSSOURCEA AND NEWSSOURCEB ]

11 The Wave 3 survey was administered exclusively in web mode. The survey included 86-previous mail mode panelists that were
converted to web and were providedn internetenabled tablet if necessary.

www.pewesearchorg
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ASK ALL:
NEWSSOURCEB

Again, leading up to the presidential election on November 8, which of the
following sources did you regularly get news from about the presidential

79
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campaigns and candidates? This includes any way that you got the source.
[Check all thatap ply] [PROGRAMMING NOTE: RANDOMIZE 1

ALWAYS LAST]

Breitbart
Nov 29 -Dec 12, 2016

Buzzfeed
Nov 29 -Dec 12, 2016

CNN
Nov 29 -Dec 12, 2016

Fox News Cable Channel
Nov 29 -Dec 12, 2016

MSNBC
Nov 29 -Dec 12, 2016

USA Today
Nov 29 -Dec 12, 2016

Wall Street Journal
Nov 29 -Dec 12, 2016

Yahoo News
Nov 29 -Dec 12, 2016

Google News
Nov 29-Dec 12, 2016

None of the above
PUNCH]
Nov 29 -Dec 12, 2016

Not selected

[EXCLUSIVE

Selected /No Answer
5 95
7 93

43 57
39 61
26 74
13 87
11 89
12 88
19 81
22 78

www.pewesearchorg
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PEW RESEARCH CENTER QUESTIONNAIRE
May 30 -June 12, 2017
N=4,024

RANDOMIZE ORDER OF POLSOURCEL and POLSOURCEZ2:
ASK ALL:
POLSOURCE1 Which of the following sources do you regularly get news from about GOVERNMENT AND

POLITICS? This includes any way that you get the source.

[Select all answers that apply ] [RANDOMIZE ITEMS; item g always last]

Not selected/

Selected No answer

a. ABC News

May 30 -June 12,2017 [N=4,024 ] 36 64
b. CBS NEWS

May 30 -June 12, 2017 [N=4,024 ] 35 65
C. NBC News

May 30 -June 12, 2017 [N=4,024 ] 36 64
d. Business Insider

May 30 -June 12,2017 [N=4,024 ] 4 96
e. Vox

May 30 -June 12,2017 [N=4,024 ] 3 97
f. Independent Journal Review (IJR)

May 30 -June 12,2017 [N=4,024 ] 2 98
g. None of the above

May 30 -June 12,2017 [N=4,024 ] 42 58

www.pewesearchorg



ASK ALL:

POLSOURCE2 Which of the following sources do you
POLITICS? This includes any way that you get the source.

[ Select all answers that apply

a. PBS

May 30 -June 12, 2017

b. Politico

May 30 -June 12, 2017

c. International Business Times
May 30 -June 12, 2017

d. Slate

May 30 -June 12, 2017
e. Los Angeles Times

May 30 -June 12, 2017
g. None of the above

May 30 -June 12, 2017

ASK ALL :
PARTY In politics
May 30 -
June 12
2017
N=4,024
26 Republican
36 Democrat
30 Independent
6
2 No answer
ASK IF (PARTY=3,4, -1)[N=1,494]:
PARTYLN As of today,

81
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Selected
[N=4,024 ] 21
[N=4,024 ] 7
[N=4,024 ] 2
[N=4,024 ] 4
[N=4,024 ] 5
[N=4,024 ] 71

today, do you

Something else, please  specify

do you | ean

regularly get new

] [RANDOMIZE ITEMS; item g always last]

Not selected/

No answer

79

93

98

96

95

29

consi der

more toé

Based on those who said Independent, something else, or refused on PARTY

N=1,494
38
48
15

The Republican Party
The Democratic Party

No answer

www.pewesearchorg

s from about GOVERNMENT AND
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PARTY/PARTY LN COMBINED

PARTY In politics today, do you consider yourself aé?
PARTYLN As of today, do you |l ean more toé
May 30 -
June 12
2017
N=4,204
26 Republican
36 Democrat
30 Independent
6 Something else, please specify
2 No answer
40 Republican/Lean Republican
54 Democrat/Lean Democrat
6 Refused to lean
ASK ALL :
IDEO In general, would you describe your political views a
May 30 -
June 12
2017
N=4,024
7 Very conservative
26 Conservative
41 Moderate
16 Liberal
7 Very liberal
3 No answer

www.pewesearchorg
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